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YOUR FULL LINE OF NATIONALLY ADVERTISED. 
BRANDS FOR LAUNDRY STORES cox sios: vinnie con 




























S¢ 
10¢ S¢ 
IMMEDIATELY AVAILABLE! 
'DNE WASH PACKAGE 
ar 
10¢ 
i 
IMMEDIATELY AVAILABLE! | : 
li 
S 
eee Laundry store customers know and prefer these popular ° 
a > 
meh ee ee ee oe | a 
¥ | : eel products. Only from C & C can you get a complete nationally ; 
i | la a SS ike al : 
(| 20 mule team | ao ge | advertised line of boxes and packettes for vending machines. \ 
‘ | $ 2 .3" . 
‘ BORA) | yee | WATCH FOR 6 NEW VENDORS for 1961! 
ijt ature’s Sweetener cf > 5 4 : 
ie | a Stock your vendors with proved products—nationally ‘ 
BB ae Sa 1:6 \ $ : : 
~~ Goo == recognized brands mean more PROFIT to you NOW! : 
compe 10¢ 7 Dros 5S¢ 
SEND COUPON TO: 
i a ii a —<_ +— eS 
' =o ge 
| pert. B | oat MANUFACTURERS AND 
| Gentlemen: Please send me.... . oF & / s 
Pe / penicg 
| —____Sample packages & order blanks | AL tas DISTRIBUTORS, INC. cay) 
. —_____—Catalog sheets and prices ey 
_Vendor information 1207 HORD STREET * DALLAS 2, TEXAS ee 
7 Name__ @®pPackaged and Distributed by C. & C. *20 Mule Team reg. T.M. of U. S. Borax 
itieee Mfg. & Dist., Inc., Dallas, Texas & Chemical Corp., Los Angeles, Calif. 
| City Stat | *Sta-Flo is a Reg. T.M. of al/ R) is a Reg. TM. of *Beads o'Bleach is a Registered 
eid: de i ais en hate: aie cumin isan a i ait al i i i al cs i ae a A. E. Staley Mfg. Co. Lever Bros. Co., New York. Trade Mark of Purex Corporation 
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Darn it... 
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a BURKAY commercial water heating system provides rust-free, 
sparkling-clean hot water, helps keep your customers satisfied 











After a short time of meeting a and corrosion-proof copper, brass, 
laundry’s tough hot water demands, or bronze. And Permaglas storage 
some water heaters begin to deteri- tanks are glass-lined; they can’t rust 
lar orate. Rust, corrosion particles, either. Result: You enjoy plenty of 
lly and scale deposits appear in cus- hot water and customer satisfac- 
tomers’ clothing. Obviously, you tion—year after year. 
want to avoid such a situation. This is just one of the many 
You can—with a Burkay gas-fired reasons why it will pay you to in- 
ly commercial water heating system, vestigate Burkay water heaters and Compact Laundry Water Heating System— 
specially designed for laundry appli- Permaglas glass-lined storage tanks. including two BURKAY model 718 coil-type 
5 P ; ; 3 7 water heaters and a PERMAGLAS glass-lined 
cations. In a Burkay water heater, Get the full story by returning the storage tank—conserves valuable floor space, 
all waterways and fittings are rust- coupon below. minimizes piping heat losses, supplies all the 
? ; hot water you need at low operating expense. 
a ' A. O. SMITH CORPORATION 
3) Bee 4 Permaglas Division, Dept. CO-1260 
iS Through research 4 a better way a4 ‘ Kankakee, Illinois 
Gi REN ¥ 4 Please send me information on Burkay commercial water heaters and 
A 0. Smith & water heating systems for laundries. 
(GP : Name . cae 
Ll r] : 
PERMAGLAS DIVISION i Laundry : es - 
KANKAKEE, 1LUNGIS * HEWARK, CALIFORNIA 1 Ade ir SS 
{ 2 @ Smite (erceeatioea & 6. BILWwaeEEE | wis i € — —_ - 
a i, Sete inceaicincitinininnaiaeiaimentat _ Zone_ State___ ees 
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FOR THE 
Holiday Season 


Get An 


S.C.A. 


WATER 
SOFTENER 


Let S.C.A. put your old softener 
into good working order. 





Customers won't put up with 
GREY-looking wash! Your Hot 
Water System won't put up with 
hard water! 


Ask your jobber or write us for complete 
information. 


Sasa 





2412 Norwood Ave.., 
Melrose Park, Illinois 
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COIN-OP 


COIN-OPERATED LAUNDRY AND DRYCLEANING BUSINESSMEN 
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FEATURES FOR DECEMBER 1960 
STORE'S EXTRAS BOOST PROFITS for Akron, Ohi perat 
Nick Zateslc pepped up dollar volume with the addit ! \ 
rica tore of a complete selection of popular-appea!l paper } Ea 


back books. 
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BOTH SIDES OF THE COIN offers opinions from the sharply 


divided camp COIN-OPerators who believe that 
coin-op legislation necessary and tt pnatically 
nsist that not nly + not nece ary + inconstitutiona ! 


TOP LOCATION PLUS PREMIUM SERVICE MAGIC 
FORMULA FOR COIN-OP SUCCESS of O'Banion Williams 
r 1e Houstor exa 5 r p. 








MINNEAPOLIS’ FIRST COIN-OP DRYCLEANER WINS 
PUBLIC ACCLAIM in a serie f the most grueling tests any 
new innovation in tne industry has beer ibjected to, COIN 1 
OPerator Fred Kiewe +¢ f public reaction + } new dry 


eanina 


WHAT IS A MODEL COIN-OP? 
Leo Raaan felt that the niy answer jay in bu Jing ne. H 


stalled both top and front-loading machines beca that 


STRICT CLEANLINESS KEEPS CUSTOMERS COMING BACK 
T Lewis Bettmar Dutch Maid r I T St. l J COIN 
OPerator | 


A “ter 


TELEGRAPH KEY ENDS VANDALISM 
Rohe's Denver, Colorad n-of Rohe tore yted 
f Denver wankiest burbs, was plagued by vanda 
d iu 
DEPARTMENTS 


4 EDITORIALLY SPEAKING 

6 DEAR EDITOR 

10 WHAT'S NEW 

44 MAINTENANCE MANUAL 

51 THE LINT TRAP 

52 ALLIED ACTIVITIES 

54 ON THE ASSOCIATION FRONT 
58 NEW OPENINGS 
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the only 16 Ib.* washer-extractor 


with reverse washing action 


Reverse Washing Action Wascomat’s washing cylinder reverses itself 
four times each minute, washes clothes on not just one but both sides, 
turns them out commercial laundry-clean, And — no binding, packing 
or knotting! 


Would a commercial laundry buy a domestic machine? Not if they wanted 
to stay in business. And now there’s no reason why you should, either. 
Because the Wascomat comes in a 16 Ib. as well as 25 & 40 Ib. models, 
gives you the same washing action you get in big commercial machines 
... the same amazingly high standards of cleanliness. Here at last is what 
you've been asking for — a true commercial washer-extractor in a 16 Ib. 
model, And it installs on existing foundations for a normal 9-lb. washer. 
What’s more, the Wascomat’s super-fast extraction at 430 rpm — cuts 
drying time 25%, Its Soap Feed is Automatic and built-in overflow 
protection guarantees a perfect wash always. No gears, clutch or solenoids 
to cause service problems. Maintenance costs are reduced 90%. Manu- 
factured in Sweden of the finest surgical stainless steel, the Wascomat is 
built to last a generation, The whole machine is unconditionally guaran- 
teed for a year. Best of all, here’s something only Wascomat can afford 
to offer you — a 20-vear contract, complete parts and labor included, for 





$25 per year! 


Wascator & Wascomat 
of America 


152 East 118th Street New York 35, New York ATwater 9-4510 
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* Wascomats are also available in 
popular 25 and 40 lb. models. Ex- 
cept for size, all Wascomats are 
identical. Larger Wascomat sizes 
are great for extra income and 
added customer services such as 
shag rug and big family bundle 
requirements. 
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The Good Association 


We recently made a swing throughout the Midwest, 
ending up in Cuyahoga Falls, Ohio, where we were 
privileged to speak before the inaugural meeting of the 
Seaway Coin-Op Association. 7 

What struck us throughout our trip was the reason 
given by many operators we met for joining their local 
coin-op association. Too many of them jumped on the 
association bandwagon because they were running scared. 
They joined because their local govern- 
ments were reported to be studying anti- 
coin-op legislation. 


Now, we're the first to proposed that 
associations use the combined powers of 
their members to combat and kill such 
legislation. But what happens to the group 
once this job has been done? Too often 
it falls apart because the now-secure operators no longer 
think they have reason for belonging to a group. 


This is wrong. An association is not a place to run 
when one is in trouble. This is only one of its functions. 
An intelligently run association not only fights restrictive 
legislation, it offers constructive ideas to its members. 
It plans publicity and develops joint advertising cam- 
paigns for its members. It compiles statistics and makes 
them available to its members. It sets business standards 
by adopting a code of ethics, and by adhering to this 
code, makes oppressive legislation unnecessary. The asso- 
ciation calls upon leaders in the industry to offer their 
experience and suggestions at educational sessions. In 
short, the well run association offers constructive ideas 
to its members. It is a place where the COIN-OPerator is 
able to learn how to increase the profits on his investment. 


We see, in the new Seaway Coin-Op Association, a 
group dedicated to the constructive association philoso- 


phy. We wish this new group every success and look 
forward to receiving favorable reports from its members. 
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Kxperienced Operators 
Choose L~underumus \ 


60 aL SS MOY ae a! 


age Ga aOR gaa lias lao 


Launderamas Feature 


3-Way Satisfaction: Operator-Satisfaction | 


&. Operators acclaim the new Launderama because it gives 
aN ¥ perpetual peak performance at minimum cost. This new 
, double-loader earns substantially more revenue because it can 
handle twice as much as the average coin-operated washer. 
Also, Launderamas use 30% less utilities and require 50% less 
maintenance than most home “commercial” type washers. 
These savings plus the Launderama’s large capacity in a 
compact design increase the earning potential of 


ei 









i locations by as much as 85%. 
Serviceman-Satisfaction 
The Launderama is highly popular with servicemen because 
of its unprecedented ease and speed of servicing. The 


revolutionary “Monitor Top,” which contains the drive motor, 
timers, water level control, drain valve, spin solenoid, 


SEE THE NEW LAUNDERAMA water fill valve and all switches, is located at the top of the 
at the machine, eee any stooping, squatting or 
' : i twisting when servicing. 
National Institute of Dry Cleaning Convention “i oe 


Febroary 25, Philadelphia Customer-Satisfaction & 
Booth No. A 1 Customers praise Launderamas for the excellent 7/2) 
7 r oO job they do. Clothes are brighter and cleaner } 


LU X co 4 Pp. due to the Launderama’s “agi-tumble” washing 


action, the most thorough and safest washing 


261 MADISON AVENUE, NEW YORK 16, NEW YORK process. The 430 r.p.m. spin speed results in the 
lowest water retention of any double-loader 
in the industry. 


National Distributors for Be =DYUler em») @) See ear Ee A division of Temco Electronics and Missiles Company 
(Z 
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DEAR EDIT@R: 


Compliments 


You should be complimented 
on the vigorous action you have 
taken to assist manufacturers, 
jobbers, coin store owners, and 
everyone connected with the 
coin-operated self-service laundry 
business in the New York area. 

I wish to extend my personal 
appreciation for your efforts and 
to congratulate you on the prog- 
ress your organization has made 
with COIN-OP Magazine. COIN-OP 
Magazine is indeed becoming a 
coin operated store owners’ bible. 
I hope that every coin store 
owner can be a subscriber. 

L. W. Grahn 
Commercial Sales Dept. 
Speed Queen 

Ripon, Wis. 

We sincerely appreciate your 
kind words and interests in COIN- 






THE WORD’S 
GETTING AROUND: 


gets a faster, whiter 
tractors. After using 
t damp enough, 


\ e 

Smart Girl! She saves time, 
wash by using our spin-dry ex 
the extractor, her laundry is jus 
eady for ironing. 

Then, she uses the dryer only for the laundry items 


that do not need ironing. 


LOOK FOR OUR 
BOCK EXTRACTORS 


_. transfer your load sage 
the extractor. Safe for ~ 
it uses no heat Cuts | 
ired in regular dryer 


Simple to use 
the washer to 
fabrics because 
half, the time requ 


NAME OF COIN-OP STORE 


ADDRESS 


” 
Mat Size—2 columns x 5 







op. The Magazine is available to 
every bonafide COIN-OPerator in 
the nation. 


A Joiner 


I am a subscriber of COIN-oP. 
I find it most interesting. In fact, 
because of your magazine, | am 
contemplating going into the 
coin-op equipment business. If 
there is anything you might tell 
me or advise, I would greatly 
appreciate it. 

I would also like you to send 
me further details on the steps 
necessary to take in forming an 
association here in the South, or 
in the state of Georgia. 

I am a firm believer in unity, 
organizations and _ associations. 
Your magazine seems to have the 
punch and integrity that this in- 
dustry needs. Coin-ops are here 





THIS NEWSPAPER ADVERTISEMENT 
IS PART OF A SALES PROMOTION 
KIT TO BUILD 


BIGGER °.° 


VOLUME AND 


PROFITS 


FOR BOCK 
EQUIPPED 
COIN-OPS 


to stay. Not only in the laundry 
business, but in every business. 
Joseph Pagano 
Columbus, Ga. 
Thanks for the orchids, Joe. 
We agree with you 100 per cent 
that associations and unity are 
needed in the coin-op industry. 
The information you requested is 
on its way.—Ed. 


Coin-Op Steam Bath 
Do you know if there is a self- 
service steam bath unit? 
Michael Daddona 
Elmira, N. Y. 
We're sorry to say we have not 
heard of such a unit. The idea, 
however, is a good one. At the 
present time, other types of slim- 
ming machines are being mar- 
keted. These are coin-activated. 
—Ed. 


Research Request 
I am currently conducting a 
research project concerning auto- 
continued on page 62 
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More and more coin-op cus- 
tomers are looking for the 
stores with Bock Extractors 
and Spin-Dry Service. 


Bock, the leading extractor 
manufacturer, now offers op- 
tional promotion kits to 
increase profits for Bock 
equipped stores. 


DON’T DELAY. WRITE FOR ALL THE DETAILS 


BOCK LAUNDRY MACHINE CO. - 3600 SUMMIT ST., TOLEDO, OHIO 
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Whats Behind the Door. 


* 


Y 304 Ta are going on at. 


« 


the Cissell Manufacturing OY ae Inc.! 


Your jobber will have the news! Consult him soon! 


ra 
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SNOWBALLING 


| 
Tae nsaoe @: 


GREATEST VOLUME AND PROFIT BUILDING 
OPPORTUNITY FOR QUALITY COIN-OPS! 


YOU CAN BE AMONG THE FIRST AND ONLY COIN-OP LAUNDRIES TO OFFER 
COMPLETE, ONE-STOP LAUNDERING SERVICE ...INCLUDING AUTOMATIC IRONING 
WITH EXCLUSIVE IRONRITE FRANCHISE PROTECTION FOR YOUR TRADING AREA! 
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m f I re 
by é 
wanted 4 } 
lronrite’s new 
[ronrite [rone: | 
sign up for this new mons t 4 Eac 
will not be extended to etitive e] Mov 
your trading area. Only you will be able t ( ' mM only 
comp ete laundering tomatic wasn ex] coin 
ironing —under one roof he init! 
Once installed, your | lroners w } ope 
. nat 
HERE’S “BLUE CHIP’? MERCHANDISING AND ADVERTISING SUPPORT THI: 
‘ 
Every franchised Ironrite operator will be | ed by | 
new, crowd-pulling advertising and mercl lisil l‘o begin w — 
= lronrite will supply each franchised operator a € Franchised lronrite operators will be given a sub- 
factory-trained demonstrator during a four-week stantial variety of window-wall banners, posters 
‘‘introduction’’ period. Demonstrations to be held and seasonal point-of-sale display materials on a 
at each franchised coin-op for customer continuing frequency 
instruction. 
Every franchised Ironrite operator will be furnished 
€ Every franchised lronrite operator will receive a a complete fie!d-tested merchandising kit for local 
weekly schedule of local newspaper advertising promotions—sparkling ideas, copy suggestions— 
over his store’s name for a full four weeks . all everything needed to build and keep a steady flow 
at lronrite expense of coins moving through his machines 
lron aI [ree 
IRONRITE INC., MT. CLEMENS, MICHIGAN 
DI 
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Each Ironrite commercial coin-operated [roner 
Model 202, complete with bolt-down chair, requires 
only twelve square feet of floor space. Heavy-duty 
coin box accepts quarters. Adjustable timing is 
initially set for thirty minutes of operation. lroners 
operate on standard 110-115 volt, 60-cycle alter- 
nating current. Simple, easy-to-follow customers’ 


AGROSS AMERICA 





instructions are plainly posted on each Ironrite. 

With I[ronrite [roners, you can offer your cus- 
tomers ironing that is three times faster (iron a 
shirt in only three minutes) than clumsy, hot and 
heavy hand ironing. . . ironing while seated in solid 
comfort ... no hours-on-end ironing to do at home. 
Who could resist? 


THIS EXCLUSIVE OFFER- THIS FRANCHISE PROTECTION—IS AVAILABLE ONLY TO THE NATION’S QUALITY SELF-SERVE LAUNDRIES! 


DDR NABBLE A AIOE EE 





MOIR 88 





r 


In addition to offering 
the best laundries } 
in America a gilt-edged, 
ground-floor profit 

opportunity with lronrite, 
liberal financing is i 
available. Fill out and mail | 
this coupon for ! 
complete details. 


LS OBE ELLIE OEMS ALOT ERIE ET 





IRONRITE INC., DEPT. A-12, MT. CLEMENS, MICHIGAN 


Please send me all details on your new franchise. 
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WHAT'S NEW 


O PR®DUCTS @BLITERATURE CO 


DRYCLEANER 


The Mark 30 and 50 Maestrelli 
drycleaning machines are being re- 
leased for national distribution by 
the North American Maestrelli 
Corp. Both the 30 and 50 pound 
units are guided through every 
cycle, from dry-dirty to dry-clean, 
by an electronic brain, the company 
says. The smaller unit is available 
in all-electric as well as steam. The 





units are encased in a frame of 
anodized aluminum with removable 
formica panels and mounted on an 
angle iron base. The Mark 30 oc- 
cupies 21 square feet of floor space. 
According to the company, con- 
sumption of solvent is 4 to 6 per 
cent of the weight of the garments. 
Due to its fully automatic opera- 
tion, both the Mark 30 and 50 can 
be readily converted for coin-op 
use, the company says. 


~IRCLE READERS SERVICE CAR 


COIN COUNTER 


An item said to be the newest, 
quickest way to wrap coins of dif- 
ferent denominations has been 
placed on the market by the New- 
house Specialty Co., Inc. The 
“Count ‘n Wrap” set consists of 


sestibaE 
i 


i 
hie i 





four funnel-shaped tubes and an 
unbreakable plastic counter tray. 
The tray holds the exact number 
of coins in separate rows of slots. 
When the slots in any row are 
filled, you have the right number 
of coins ready to wrap. 

CIRCLE READERS SERVICE CARD No. 2 
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NEW TOP-LOADER 


Offering such features as an in- 
dicator light, permanent lubrica- 
tion, and a fused-enamel finish, is 
the new Cole - Blackstone coin - op 
washer. The control panel, says 
the Cole Distributors Corp., was 

>. 


Ts 


Bi 


engineered after an investigation of 
the features desired by COIN-oP- 
erators. The coin vault is recessed 
one-inch into the housing along 
with all electrical components, for 
protection. The unit is installed so 
that service can be efficiently ren- 
dered, the company says. 

CIRCLE READERS SERVICE CARD N 


COIN CHUTE 


Heath Sales Co., Inc. claims that 
more than 27 months of engineer- 
ing went into the development of 
their new, low-priced coin-chute. It 





is available in coin denominations 
of 2c, 6c, 60c, Sic, 55c, 75c, and 
any other possible two coin com- 
bination ranging from _ pennies 
through a half-dollar. Coins fit in 
slide side by side. 


CIRCLE READERS SERVICE CARD N 
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PREFAB SHELVING 


Lundia, a_ prefabricated wood 
shelving, is now being marketed 
nationally by Lundia, Swain and 
Myers, Inc. Erected as individual 
units, in wall and island runs, or 
back to back for storage in depth, 
the shelving is available in 48 dif- 


ferent combinations of height, 


width or depth. An extensive line 









of accessories, as well as planning 
and layout assistance, is available 
from the manufacturer. 

CIRCLE READERS SERVICE CARD I 
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COIN CARRIER 


A “Pony Bag” that can carry up 
to 25 pounds of coins to or from 
the bank is the offering of the 
W. A. Plummer Mfg. Co. The 
bag, made of leather, features a 
carrying handle that is, says the 


company, attached with lifetime 
studs. The Pony Bag is 10'2” high 
and 8” wide. The leather strap 
that seals the coin bag weaves 
through three metal rings and can 
be padlocked through a_ fourth 
ring. 
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POLYETHLENE BAGS 
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PLASTIC 
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BAG 
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A moisture-proof polyethylene 


continued on page 48 
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= ANNOUNCING VEND-RITE’S NEW REVOLUTIONARY 
























Bathing Suits 


* deep x 42” high. Holds 30 multi-purpose 18” 
-x34” Plastic laundry bags. 


Sewing Materials 
Hobby Materials 


} p T - 
ing . 
I a : 
5 f \ : 
SREP RSEEEHOE EERE EERE EERE SEER SHEER OHETOEREH RO ROH Be O* 
Bh dedi diode dudind feadh, dealt dt dete [ieee eee oe eee eA eee eee eee ee ee ee ee oe ee 
de oe ~hbaingyapentoch spate eile -aldpeiad abet any ou apale a 
up 
m A WORD TO THE WISE— 
he Women will love this newest addition to the profit- 
he able Vend-Rite line of coin-op machines—a totally 
a new item ideally teamed with laundry equipment, 
he detergent dispensers, coin changers and other coin- 
op products. That’s the new Vend-Rite plastic laun- 
dry bag and vending machine. You’ll love this new 
low-cost, high volume item and your customers will 
too. Another “plus” sale that will repeat again and 
again. 
Use it now... 
) *® As a laundry Bag 
wort Seve et wasn * To Keep Your Damp Clothes Separate 
} A TRULY 
MULT-PURP, ‘ 
. a Reuse it later... 
% eae *® For Blanket or Clothing Storage 
cs ees a * For Food Freezer Storage 
* For Toy Storage 
e ; *® Ideal For Travel 
h | 
p ‘ Use it Again and Again .. FOR 
'S : < ‘ * The Beach 
n é * Camping 
h 4 * Hunting 
y * Fishing 
* Tool Storage 
* Valuable Papers 
* Picnics 
* Diapers 
“Slimline” Vender measures 8” wide x 9” * Ice Cubes 
* 
* 
«x 





To get the full story on this latest pro- 
fit producer wire or phone Vend-Rite 


Sapna . . #.¢ 4 Sl dh dined dinci, indincdin dieadiadinal 
> ' saab a SEASSSERSE REE SC OLE SEER EO bho 


} 1536 N. Halsted St. Chicago 22, Illinois 


—World’s Largest Manufacturer of General Merchandise Venders — 
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Stores EXTRAS 


boosts business 


Nick and Mildred Zateslo of Akron, 
Ohio, found that the more a customer has 


to buy the bigger the profit they make 
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by RICHARD ZIFF 


ONSTANT improvements to 

his coin-op has made Nick 
Zateslo’s store one of the most 
profitable investments he has ever 
made. Zateslo, owner of a super- 
market in Akron, Ohio, bought 
his coin-op after learning that an 
equipment salesman thought the 
empty store next to his super- 
market was an ideal spot for a 
coin-op laundry. 

The coin-op, which began as 
a 20-washer, seven-dryer opera- 
tion, is in a high traffic, low to 
low-middle income area and has 
good parking facilities. In addi- 
tion, Zateslo, and his wife, Mil- 
dred, have built a good reputation 
in the area because of their super- 
market. “Mrs. Zateslo,” said her 
proud husband, “is the ramrod of 
this outfit. The credit certainly be- 
longs to the wife. She has done a 
good job of promoting the coin-op 
through our grocery customers. 
And she is forever cleaning to 
make the place nice for the 
customers.” 

The coin-op is housed in a 
building dating back to 1889. The 
condition of the ancient brick 
structure gave the Zateslos much 
concern. “The wiring—spaghetti; 
the plumbing—worse,” said the 
grocer-COIN-OPerator. “We were 
concerned with the amount of 
money we would need to make a 
decent store out of what we had 
to work with,” he said. “But,” he 
continued, “we decided that if 
we're going to go into the coin-op 
business, we would do it right. 
The entire cost—of equipment, 
installation, repairs to the build- 
ing—was $21,000 for the basic 
20 and 7 store.” 

First week’s gross was a dis- 
appointing $75. However, by the 
end of five weeks the well-kept 
store grossed about $175 per 
week. Without additional equip- 
ment or extra services Zateslo 
felt that his store’s peak had been 
reached. After carefully consider- 
ing his trade, he decided to install 
the coin-op extras. 

One way to increase the gross, 
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Maximum Security Change-Makers combine new 
security, convenience and flexibility with the proven 
dependability of Standard’s manually operated change 
unit . . . the same unit employed in over 100,000 
STANDARD CHANGE-MAKERS used in over 20,000 auto- 
matic laundries and thousands of vending locations 
throughout the United States and many foreign countries. 










NO VAULTS NEEDED. Change units and vault-type protection complete in one 
rugged 3/,, inch steel cabinet. No vaults or padlocks needed. 


UNDERWRITERS’ LABORATORY APPROVED LOCKS.Changer door securely locked 
with two internal screw-type locks and two UL approved key locks... 
case hardened, double tumbler systems and restricted keys. 


OPTIONAL BURGLAR ALARM.Compact battery operated burglar alarm available 
as optional accessory equipment on all models. 


NEW FRONT LOADING AND EASIER SERVICING.Independent change units simply 
tilt forward or pull out for loading and service. 


DEPENDABLE MANUAL OPERATION. Simple mechanical mechanism. No motors, 
solenoids, complicated wiring, relays or switches. 


MODELS TO CHANGE ANY 1, 2 OR 3 COINS INTO ANY POSSIBLE COMBINATION 
OF CHANGE. Up to $420 in capacity. 


EACH UNIT SEPARATE. Separate coin slot, large, separate cash box, and easy-to- 
reach “hand-width’’ return coin tray for each change unit. 





BUILT-IN OR WALL MOUNT CABINET DESIGN. Attractive cabinet may be built in 
wall or common front, or mounted on wall, stand or post. 


COLORFULLY FINISHED. Available in 3 standard colors (grey, green or beige) with 
big “CHANGE?” decal and easy to understand instructions. 
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Triple Maximum Security Change-Maker 


STANDARD CHANGE-MAKERS, INC., 422 E. New York St., Indianapolis 2, Indiana 
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The Zateslo's provide their customers with plastic laundry carts. 
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he reasoned, is to increase the 
traffic in the store and to make 
sure that all who enter the coin-op 
spend more money. “This is the 
plusmanship idea expounded by 
the Coca-Cola Company several 
years ago,’ Zateslo said. “We 
want to sell our customers wash- 
ing and soft drinks, washing and 
ironing.” 

The first extra “sold” to his cus- 
tomers was a 25-pound washer- 
extractor used primarily for shag 
rugs. 

“We held a grand opening-type 
of promotion the day the combo 
unit was ready for use. During 
the day some 12 9x12 cotton rugs 
and 47 scatter rugs were washed. 
One reason for the popularity of 
the unit is the money savings it 
affords my customers,” Zateslo 
said. It cost $3.95 to $4.95 to 


Washer extractor (foreground top photo) 
and air cooling (background) are among 
the extras that increase Zateslo's profit. 
Vending machines (bottom photo) and 
chairs are also provided for customers. 


Notice the runner on the floor near the washing machines. 


wash a 9x12 rug in Akron’s 
commercial laundries. 

Zateslo was the first COIN-OP- 
erator in Akron to install a 25- 
pound washer extractor in his 
coin-op. He is still the only owner 
in his immediate trading area (he 
has 13 competitors) to own a 
combo unit. The “rug washer” 
was responsible for a hike in the 
gross receipts. Zateslo’s average 
weekly gross was $175 before the 
unit was installed. It jumped to 
an average of $220 per week ai- 
ter the unit was in operation. 

This $220 average weekly 
gross remained until Zateslo 
thought of another way to entice 
customers into his store. During 
the month of August he installed 
an air cooling unit. As the tem- 
perature in the store dropped, 
the revenue brought in by the 
coin-op increased. Weekly take 
went up an average of $40. High 
week was $312. The air cooling 
unit cost $675, including installa- 
tion. 
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This coin-operated ironing unit was responsible for an increase of $10 per week. It's mate brought in the other $10 increase of gross profit. 


A month after the air cooling 
unit was installed, Zateslo came 
up with another extra for his cus- 
tomers. He made a pair of coin- 
operated ironers available to the 
patrons of his store. Once again 
the gross jumped. The ironers— 
second hand units costing $50 for 
the pair—were directly responsi- 
ble for an increase of $20 per 
week. 

The supermarket owner was a 
bit reluctant to install candy 
vending machines in his coin-op 
because he feared his super- 
market candy sales would suffer. 
He finally decided to add the 
vender to his coin-op on a trial 
basis. The venders passed the 
test! His supermarket sales did 
not suffer one bit and the candy 
vender in the laundry was an 
immediate success with the cus- 
tomers. In addition, it made a hit 
with the children from the school 
across the street from the store. 

“IT was concerned with the pos- 
sibility of the coin-op turning 
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into a candy garbage pail,” he 
said. “But, happily I was wrong. 
The mothers of most of the kids 
have been my customers for 
years. Now that I own the coin-op 
and keep it spotless, the mothers 
have undoubtedly told their kids 


in no uncertain terms—to put 
candy wrappers in the trash 
cans.” 


One of the latest extras in- 
stalled in the store is a book 
vender. No one patronized the 
vender during the first week of 
sales. Zateslo therefore contacted 
a book circulation man and found 
out why no books were being 
sold. According to the circulation 
expert—and his opinion had been 
substantiated by the second week 
sales were off be- 





of operation 
cause the books were the wrong 
selections for the area. A com- 
pletely new group of books were 
some were 


installed and sales 


A selection of laundry supplies is avail- 
able from this bank of venders. The coin 
changer is right near by. 


made. The new books included: 
“Lady Chatterly’s Lover,” an 
adult cartoon book, and other 
“sensational” selections. 

“We're convinced,” said Mil- 
dred Zateslo, “that these extras 
have raised our profits. And we're 
going to continue to give our cus- 
tomers more of the pluses. Right 
now we're investigating the pos- 
sibility of installing coin-op hair 
dryers, she said. 

Plusmanship? Maybe, but we 
prefer to call it plain good old 
business sense. O 
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COAST-T0-COAST 
COIN-OPS ARE GOING 
AUTOMATIC WITH 


CENTRAL CONTROL SYSTEM 


DAYTON ¢ FORT WORTH ¢ WINNETKA @¢ WHEELING 
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The most progressive coin-op laundries 
and the most profitable ones are the ones 
using electric controls. Owners all over 
America are setting the pace for profits 
with the Temco-matic central control sys- 
tem. It’s the competitive way to go mod- 


ern today, stay modern tomorrow. 
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SEND NOW FOR YOUR 
FREE COPY OF THE COMPLETE 

TEMCO-MATIC STORY & 
Before you invest in coin-op equipment. . 
or if you're planning to expand or 
renovate . . be sure to get the complete 


Temco-matic story. This full color, fully 





illustrated brochure will give you the 

information you need to make the 

right decision . . tell you why Temco-matic 

is the truly automatic, truly modern way to 

today’s and tomorrow's profits in the coin-op 

field. For your free copy, call your 

Coin-Op Washer distributor or write Dept. 720E 
; 


LING-TEMCO ELECTRONICS, INC. 


TEMCO INDUSTRIAL DIVISION «+ P. O. BOX 6191, DALLAS 22, TEXAS 
CIRCLE NO. 71 ON POST CARD 
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Coin-Operated Laundry 


Dear 


Row d. er 


We are pleased to send you 
this copy of COIN-oP and look 
forward to receiving any com- 
ments or suggestions you may 
have regarding your industry 
publication. 


Because of your overwhelming 
support and acceptance of 
COIN-OP, we will, beginning with 
the January issue, publish every 
month. 


We will now be able to give 
you more profit-making ideas, 
tips, case histories, product infor- 
mation. In short, more of the 
same in-depth reporting that will 
enable you to make your coin- 
op an even more profitable in- 
vestment. 

The Editors 


FIRST CLASS 
Permit No. 33285 
New York, N. Y. 


REPLY MAIL 
No Postage Stamp Necessary If Malled in The United States 


READER SERVICE DEPARTMENT 


COIN-OP 


Postage will be paid by 


BUSINESS 


10 East 40 Street 


New York 16, New York 





A subscription to COIN-oP has 
been entered in your name. To 
assure prompt and direct deliv- 
ery of your magazine, please note 
your correct address on _ the 


postage-free card below and mail 
it to us today. 


If you know of other CoIN-op- 
erators, who you feel would qual- 
ify to receive this specialized 
magazine, please note _ their 
names and addresses in the space 
provided on the card below. 


Thank you. 
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opportunities are yours with the 


You can’t afford to stand still. New profit 


NEW ALDWASH “TRIPLE-LOADER” 


25 |b. WASHER-EXTRACTOR 


It’s a must for coin-operated laundries. 


Reversing tumbler provides professional wash action 
obtained through aqua-surge reverse wash action. 
Tumbler reverses in wash cycle 3 times per minute. 


One unit handles 50 Ibs. an hour of top quality 
laundering . . . and in less than 8 sq. ft. of floor space. 


You attract new markets. Solicit commercial bundles 
from neighborhood businesses. Handle big family 
washes, heavy drapes, blankets. ..even 9x12 shag rugs. 


Your customers want it. They deserve it. Now they get 
3 times the washing done, automatically extracted... 
in 1 simple-to-operate console style machine. 


Your 9 Ib. washers and dryers are kept free for small 
family bundles. Waiting time is cut all around. 


The new ALDWASH Washer-Extractor gives your customers 
a choice of water selection of ‘‘hot’’ or ‘‘warm,’’ with the 
following wash-rinse-spin cycle: 8 minute wash, 1 minute spin, 
4 minute deep rinse, 1 minute spin, 4 minute deep rinse, 
l- minute spin, 4 minute deep rinse, 7 minute spin dry. 

The fully automatic drop-coin meter is self-clearing... 


’ rejects slugs. Coin vault is concealed and tamper-proof. Indi- 


Ls 


vidual locks and access panels provide separate coin collection 
and service entrances. Rear half of top panel removes for easy 
maintenance. The ALDWASH gives you fine engineering built 
up to a standard . . . not down to a price. 


AVAILABLE IN ALL ENAMEL, ALL STAINLESS STEEL, OR 
ENAMEL WITH STAINLESS STEEL FRONT. 


Now is your chance to cash in on new market opportunities 


| with the sensational ‘‘Triple-Loader’’ ALDWASH. Want to know 


more? Clip out and mail the coupon right now. 


ALD continues to set new standards for the laundry store industry 


— Pa ial eo 


7045 North Western Avenue, Chicago 45 
Offices in principal cities 
ALD Canada, Ltd., 54 Advance Road, Toronto, Ont. 


© ALD, Inc. 1960 


ALD, Inc., 7045 N. Western Avenue, Chicago 45 


SOUNDS GREAT! yurnex cui 2 
Please see that | get full information. ) 
Call me a 

Signature__ 

Address. 


City & Sta 








Is legislation affectingco 


Some 32 per cent of those responding to our 
question believe laws regulating coin-operated laun- 
dries are advisable. The answers ran from a low of 


happen. 


status of their industry. 


“Yy < yes, yes, legislation 
should be enacted affecting 
coin-ops,” writes a one-store 
owner in New York City. “I be- 
lieve,” he says, “this is necessary 
in order for me to make more 
money. I’m interested in opening 
more stores, but I certainly won’t 
sink another cent into coin-ops as 
long as there is legislation ‘hang- 
ing over my head.’ I say let’s get 
the inevitable laws enacted so 
that we know exactly where we 
stand.” 

This operator’s viewpoint cap- 
sules the thinking of the 32% of 
coin-op owners who favor having 
coin-op legislation. As one De- 
troit operator puts it, “If I knew 
that the law provided my having 
an attendant, 1 would naturally 
have one. But, I would make sure 
that his salary would come from 
the extra revenue he was able to 
attract into my store. I might 
have him serve as a tailor, a 
locksmith, Christmas card sales- 
men, or anything else that would 
make me money and create good- 
will for my store.” 

“My store,” writes a St. Louis 
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“it’s inevitable, let’s get it over with,” to “Not only 
do I think it’s coming, but I feel that we CoIN-op- 
erators ought to initiate such legislation.” 
operators are holding up their plans to expand their 
business until they are certain of what’s going to 
They don’t mind coin-op legislation, the 
only thing they really mind is not knowing the legal 


Many 


owner, “represents a sizeable in- 
vestment. I don’t intend to lose it 
to vandals or thieves. I go along 
with locks on the door and cur- 
fews. I would urge passage of leg- 
islation regulating my business. 
It’s to my benefit.” 


Not anti-coin-op 


“I don’t consider coin-op legis- 
lation ‘anti-coin-op’,’ says an 
Ohio owner. “If every coin-op 
was regulated in my area there 
would be no problem. We would 
all be in the same boat. And,” 
he continues, “our customers will 
still come to us rather than the 
service store, who would be simi- 
larly regulated.” 

“Coin-op legislation is inevit- 
able,” writes a Canadian owner. 
“I don’t want it to be against the 
coin-ops. It might just as well 
serve my interests. For this rea- 
son,” she writes, “I suggest that 
coin-op owners initiate the legis- 
lation rather than wait for restric- 
tive laws to be proposed and 
passed.” 

Our Northern neighbor goes 
on to outline a proposed piece of 


legislation. “Rather than restrict- 
ing the hours of operation and 
calling for an attendent, I pro- 
pose that the coin-op legislation 
set safety standards for the store 
and the equipment. This wouldn't 
work a hardship on us. As a 
matter of fact,’ she continues, 
“most of my equipment already 
features built-in safety devices.” 

“The major reason I’m in favor 
of legislation regulating coin-ops 
is that I don’t want anyone to get 
hurt in my store,” says a Dallas 
owner. “I have two reasons for 
this. The first is that I sincerely 
have compassion for the sick and 
the lame. The second is that I’m 
a businessman and don’t want to 
be bothered with lawsuits and the 
like.” 

“From apple carts to zinc min- 
ing, they’re all legislated. There 
is no reason in the world why 
coin-ops should be any different,” 
says a two-store owner from San 
Francisco. “But,” he hastens to 
say, “I favor legislation that really 
means to help the general public, 
not laws that restrict one busi- 
ness to promote another. What 
we, as self-service laundry store 
owners must do, is to promote 
the passage of safety codes.” 


Attendants necessary 


“Attendants are necessary to 
the proper operation of the busi- 
ness. The law should make sure 
they are on the premises,” claims 
a Minnesota operator. 

Another Midwesterner says 
that he’s in favor of closing hours 
being legally regulated. ““Coin-op 
store owners will soon find that 

continued on page 58 
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po’. the feeling about not 
allowing any regulatory coin- 
op legislation runs so strong and 
deep that many of the letters we 
received in this behalf are un- 
printable in terms of the strength 
of language in which they are 
couched. We received some that 
said: “To h— with that, running 
my coin-op is my own busi- 
ness,” “Where does COIN-OP 
magazine, which has been fight- 
ing DiCarlo-type legislation with 
such vigor, come off asking a 
question like that?” 

Well, even at the risk of stir- 
ring up a hornet’s nest, COIN-OP 
was determined to question a sta- 
tistical cross-section of the indus- 
try to see how feeling ran on the 
question of coin-op legislation— 
yes or no, needed or not? 





Laissez-faire 


A Houston, Texas, gentleman, 
owner of one coin-op and partner 
in three others replies: “This be- 
comes a question, pure and sim- 
ple, of the rights of free enter- 
prise. I went into business believ- 
ing that I, and I alone, would de- 
cide how many hours I would re- 
main open, what days I would re- 
main open, whether or not | 
would hire employees. It was 
with the idea that I would decide 
everything about my store that I 
calculated my profit margin. I 
can honestly say that anything 
more than token legislation would 
hurt my business severely.” 

A Cincinnati respondent, 
owner of one coin-op and partner 
in another scheduled for opening 
this winter, takes the “common 
sense” point of view. “Look,” he 
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coin-ops a necessity? 


NO LAWS NEEDED 


This was the hot and heavy side of the coin, with 
slightly more than 68 per cent of those responding 
being opposed to any form of coin-op laundry legis- 
lation. Many coin-operators on this side of the coin 
felt that any “encroachment on their right to conduct 
business solely on their own judgment constituted a 
direct threat to the American system of free enter- 
prise. Others took the view that their own business 
acumen would direct them to regulate the opening 
and closing hours of their coin-ops so as never to 
constitute a hazard to the public safety. 


writes, “If there are consistent 
incidents in a coin-op, late at 
night, for instance, the owner is a 
darn fool for not closing up from, 
say, midnight ‘til six in the morn- 
ing. Coin-ops that remain open 
24 hours a day should do so only 
because there is sufficient public 
demand for this service. If a coin- 
op is situated in a particularly bad 
neighborhood, or in a neighbor- 
hood that can do with part-time 
service, the owner, of his own 
volition, should adjust his sched- 
ule so as to eliminate the hazard 
to the public and his own slack 
times. There is no law that says 
a coin-op must remain open 24 
hours a day, seven days a week. 
But by the same token, there 
should be no law saying he can’t 
if it’s needed.” 

A batch of responses, similar 
in tone to the above came in from 
all over the country. Typical of 
them is the one from a San Fran- 
cisco Coin-op owner who writes: 
“I know of a case where the po- 
lice told a coin-operator that they 
were receiving a large number of 
complaints from people who were 


annoyed by, and in one case 
threatened by, a group of teen- 
age hoodlums who gathered in 
his coin-op in the early hours of 
the morning. Since there were no 
laws restricting coin-ops on the 
books of that city, formal action 
could not be taken against him. 
He took this as a license to dis- 
regard the whole matter. When 
I, as a fellow coin-op owner, 
learned of this, | was as angry at 
him, as any member of the public 
would be. But little by little 
women stopped using his store. 
By the time he decided to do 
something about the hazard in his 
store, it was too late. The bad 
public relations he had created 
had killed his business. He was 
closed within three months. The 
point is this: not making your 
store safe for the public is not 
only uncivic minded, it is poor 
business. And the poor business- 
man will, sooner or later, be 
forced out. There is, therefore, 
no need for restrictive legislation 
that would also effect the good 
business man, the fellow who is 

continued on page 58 
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EASY TO INSTALL . . . NON BOLT-DOWN 
3-point suspension absorbs shock, torque, vibra- 
tion. No counterbalances, weights, springs or 
snubbers required. Vibration-free operation at 
all times. Bolting down is never necessary .. . 
assuring quicker, easier installation. 





BUILT-IN COIN VAULT 
An integral part of the 
RCA WHIRLPOOL washer. It is 
tamper-proof . . . with a steel 
facing plate and screw-in bolt 
which prevents unauthorized 
opening without proper key. 


RUGGED TRANSMISSION 


Built to assure years of trouble- 
free service. Gears are perma- 
nently sealed in the case. Sealed- 
in-oil bearings are used in both 
top and bottom of RCA WHIRLPOOL 
washer spin tube shaft. 


Vse of trodemorks es ond RCA ovthorized by trodemark owner Radio Corporation of America 


RCA WHIRLPOOL COIN WASHERS ARE ENGINEERED | 


LOOK INSIDE...YOUL 
RCA WHIRLPOOL WASHER 





Locked-on 
agitator cap 


a 
lock tyne 


money vault 





EASY TO SERVICE . . . HINGED TOP 

Just lift the RCA WHIRLPOOL washer top (hinged 
at back)... and approximately % of any servic- 
ing required can be reached easily, without 
moving washer from position. This accessibility 
is your assurance of much easier maintenance. 





POSITIVE WATER FILL 

Water pressure ... not a clock 
mechanism , 
Even if city water pressure 


lowers, the timer on this washer | 


will not start until the proper 
water level is reached. 
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. . controls filling. | 
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ARE YOUR BEST BUY! 


Here’s built-in quality that 
results in minimum attention 


| It would be dangerous practice to buy coin 
washers on outside appearance alone. Look 
inside! That’s where RCA WHIRLPOOL wash- 
ersshine even brighter. That’s where you'll 
get an important view of the built-in qual- 
ity, the precision engineering, the rugged 
construction . . . plus ease of installation, 
economy of operation, and ease of main- 
tenance. That’s where you'll get a better 
idea why the RCA WHIRLPOOL does such a 
gentle, yet thorough job... the same 
| dependable washing and rinsing time after 
time, giving the customer satisfaction that 
assures profitable repeat business. Take 
the time to investigate carefully. Look 
inside and you'll see why RCA WHIRLPOOL 
washers are your best buy! 
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lity 
sale Here’s performance that 
builds repeat business RCA WHIRLPOOL coin-operated washers products of 
With 10-lb. capacity . . . the size most e 
women like most. . . there’s less tend- 
ency to overload. ‘‘Million-currents”’ 
water action results in thoroughly clean 
washings. Satisfies customers. . . builds 
repeat business. CORPORATION 






St. Joseph, Michigan 

| Whirlpool Corporation 

Commercial Laundry & Drycleaning Div. 
| St. Joseph, Michigan 

Please send complete information on RCA WHIRLPOOL coin 
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RED | WITH BOTH OPERATOR AND CUSTOMER IN MIND! 
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According to O'Banion Williams, Jr., a 


good location is the first requisite .. . 





... for bringing customers into the coin-op. 
After that, it requires a full array of... 


... Services plus comfortable surroundings 
to keep them returning time after time. 
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Top location plus 


premium service 


magic formula for 


coin-op success 


A leading Houston operator says: Mix to- 


gether a location which brings the customers 


in and a service that leaves nothing to be 


desired, and you will be prosperous 


t one time, and not so very 
long ago, it seemed that 
no matter where you put up a 
coin-op, people came to it. Coin- 
ops were rare. They were novel. 
And, like the proverbial better 
mousetrap, they were very much 
needed and people beat a path 
to their doors—no matter where 
those doors were located. 
Today the picture has altered 
somewhat. The professional coin- 
operator has become pretty close 
to a real-estate authority for his 
area. He knows that the need 
for coin-ops hasn’t abated; quite 
to the contrary, it increases di- 
rectly with the population. But 
he knows, too, that coin-ops are 
not the rarity they once were. 
He knows that building his store 
in a highly-trafficked area is a 
prime requisite for success. 
Houston, Texas’, O’Banion 
Williams, Jr., owner, with his 


father, of the city’s largest Wash- 
ateria, is a good example of the 
new breed of locationally-minded 
professional coin-operators. “I 
didn’t want to spend money just 
for the sake of spending,” Wil- 
liams says, “but I believe that if 
you re going into the coin-op busi- 
ness to stay, you’ve got to put 
your store, no matter what size 
it is, in the place where it is 
needed; in a place where it is 
noticed and used by the greatest 
number of people. My piece of 
property was very expensive, but 
this property is on one of Hou- 
ston’s busiest intersections, Kirby 
Avenue.” 

To further enhance the acces- 
sibility of his coin-op, Williams 
bought some more of that valu- 
able real estate, directly in front 
of the coin-op, and devoted it to 
a parking lot with facilities for 
25 cars. 
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Williams believes that his coin-op is the largest operation of its kind in the city of 


Houston. Basic laundering equipment 


Williams thinks his coin-op is 
the largest Washateria in Hou- 
ston because of its 64 washers 
and 20 dryers. But he is the first 
to admit that a huge array of 
equipment, in itself, is not enough 
to retain customers, although a 
“supermarket size” coin-op will 
attract them initially. To insure 
his customer’s comfort and con- 
venience, Williams has devoted 
much of his 3,300 square foot 
area to a whole bank of vending 
machines and a_ comfortable 
lounge seating up to 16 people 
and featuring magazines, free 
TV, ash trays, and a selection of 
current magazines. His vending 
machines dispense a whole array 
of products—detergents, bleach, 
soap, hot cocoa, coffee, cookies, 
candy, etc. 

O’Banion has done very little 
paid advertising other than the 
drawing he held when the coin- 
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consists of 64 washers and 20 dryers. 


op first opened 16 months ago. 
At that time he gave away items 
such as a TV set, toasters, and 
electric food mixers. The whole- 
sale cost to Williams was slightly 
more than $250. Although he 
feels the money was wisely spent, 
his attitude about promotions 
and for that matter coin-ops in 
general is: “Location is of prime 
importance. If you’re in the right 
place, with the right product or 
service, you've got to be success- 
ful. A good location will always 
bring the customers in—at least 
to look. Your only job from 
that point on is to service them 
properly, make their waiting time 
comfortable and treat them cour- 
teously. The magic formula is lo- 
cation plus service. Mix these 
two ingredients together and 
you've got a successful coin-op, 
for the present—and for a long 
time to come. O 











Williams has devoted much of his 3,300 
square foot area to a bank of vending 
machines and a lounge seating 16 people. 


Vending machines at O'Banion's dispense 
detergents, bleach, soap, hot drinks and 
the candy that's scoring such a hit here. 





23 













P-E°P 


PLUMBING ELECTRICAL PACKAGE 


4YCaak 


FAST © CONVENIENT @ EASY UTILITY 
SERVICE FOR AUTOMATIC AND 
COIN OPERATED WASHING MACHINES 





MANUFACTURED 
UNDER STRICT 









ELECTRICAL AND 
PLUMBING CODE 
\ REGULATIONS 


“COMPLETE 
APPLIANCE 
PACKAGE 


Reduces “lease improvement” costs; 
can be financed. 


" ‘eealaliie in 2 heights, 42” or 48”. Back- 
to-back or in-line models. 
ALL METAL TOP AND SIDE PANELS COMPLETE 


No extra charges to “build-in” fiber board or plywood boxes to 
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Laboratories 


(9 % 2000 
| Up IF Underwriter’s 
a" 5 

Cees Ca Sy 


ines? ee 4 enclose plumbing. 
For illustrated brochure and name NO CARPENTRY —NO PANELS TO BUILD 
of nearest distributor, write — NO PANEL BREAKAGE 6036-R 


COOK lbhbbabelihs CO., INC. 


WASHERS EXTRACTORS » DRYERS 
ORM Mair aal'l+ lO es Dallas 10, Texas, U.S.A. Telephone HAmilton 1-2135 
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© ECONOMY PRICED 
¢ HIGH PERFORMANCE 


a © TOP DRYING 
EFFICIENCY 


¢ CRISP, CLEAN 
APPEARANCE 


© QUIET TROUBLE-FREE 
; GEAR TRANSMISSION 


| © ONE YEAR WARRANTY 


© KNOB TYPE METER OR 
30/60 MINUTE TIMER | 
GIVE YOUR CUSTOMER | 
A SELECTION 
OF DRYERS! 


With Tumblette and 

Comaco Thrifty Fifty you can 

offer the right dryer to fit 

every condition — 

QUALITY — NEED — PRICE | 

It’s no longer necessary to settle for — 

less than a Cook-built dryer! 
For illustrated brochure ood ume t | | 


of nearest distributor, write — 








6044 


COOK MACHINERY CO., INC. 


WASHERS. @ EXTRACTORS * DRYERS 
4301 S. Fitzhugh Ave. Dallas 10, Texas, U.S.A. Telephone HAmilton 1-2135 
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Vending goes big time; 


$4 billion future seen 


N.A.MA. recalls days of penny gum venders; 


predicts a big future for dollar changers. 


he year 1961 marks the 75th 
Anniversary of automatic 
vending in the United States. It 
was in 1886 that the first patents 
were granted for vending devices. 

The first known machines in 
actual operation in this country 
are said to have been on elevated 
train stations in New York City 
in 1888. 

Although relatively unimpor- 
tant as a merchandising tool in 
America in these early years, no 
other method of retailing has 
forged ahead with such rapidity 
and captured the imagination of 
sO many people in so short a time 
as automatic merchandising. 

At first, gumball, candy and 
other penny and nickel items 
were the main products of the 
vending business. In the 1920’s, 
cigarette vending became an im- 
portant factor, and in the next 
decade, the development of re- 
frigeration enabled soft drinks to 
be sold by machine on a major 
scale — first in bottles, then in 
cups and cans. 


Coffee break 


In 1947, an even more impor- 
tant breakthrough occurred with 
the invention of the hot coffee 
machine. This vender, in part, 
helped pave the way to vending’s 
newest and biggest area of activ- 
ity — providing 24 hour food 
service at “the drop of a coin.” 

The growing list of products 
vended by machine today includes 
various kinds of hot beverages, 
soft drinks with ice chips or 
cubes, all types of confections, 
fruit and fruit juice, hot food, ice 
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cream, milk, sandwiches and pas- 
tries. Venders for books, ice, 
newspapers, postage stamps, 
laundry, parcel checking, weigh- 
ing and toiletries are also com- 
monplace. 

1961 also marks the 25th 
Anniversary of the founding of 
the National Automatic Mer- 
chandising Association. It was 
founded September 14, 1936. 

N.A.M.A., the national trade 
association of the merchandise 
and service vending machine op- 
erating companies, machine man- 
ufacturers and suppliers of vend- 
ible products, represents 1,300 
operating companies and more 
than 175 manufacturing and sup- 
ply firms. 

Initially, N.A.M.A. was formed 
to combat discriminatory taxes 
and unfair legislation which 
threatened the young industry. 
Educational work in the area of 
local, state and federal legisla- 
tion is still one of the major 
functions of the Association. 

To insure that tax levies are 
borne equally by all taxpayers 
with no discrimination against 
any industry, N.A.M.A. appoints 
state legislative chairmen from its 
membership who emphasize to 
their legislators the importance 
and economic function of mer- 
chandise vending. The legislative 
staff of N.A.M.A. does research, 
Suggests the manner in which the 
members can be alerted to the 
problems ahead and coordinates 
the various legislative activities. 

Over the years the activities 
and objectives of the Association 
have widened in scope to serve 


the best interests of the American 
public and the automatic mer- 
chandising industry. 

More than 250 members of the 
industry volunteer their services 
to the 25 committees which are 
engaged in the varied activities of 
N.A.M.A. These include the 
world’s largest annual convention 
and equipment trade show; gov- 
ernment, military and foreign liai- 
son; public relations and com- 
munity service. 

Members of N.A.M.A. sub- 
scribe to a Code of Ethics which 
provides, in part, that they will 
recognize their obligations to the 
public and use their best efforts 
to maintain the high standards of 
the industry. 

Now, for the first time, the 
consumer not only puts nickels 
and dimes into venders, but he 
also invests dollars in the future 
of this heretofore unrecognized 
growth industry. 

“Vending” has become a 
household word in the financial 
pages, and vending stocks match 
the “electronics” in investment 
appeal. 

Billionaire 

Vending sales totaling $4 bil- 
lion are estimated by N.A.M.A. 
for 1965. This is based on an 
increase in vending sales at the 
same rate as the estimated in- 
crease recorded in the ten-year 
period from 1946 to 1955. 

With the further move toward 
labor and cost-saving methods in 
merchandising, vending machines 
are increasingly proving their 
value in new fields. Tests have 
been made for their adaptation 
to after-hours vending of grocer- 
ies and similar applications. (See 
COIN-OP, August, 1960). 

They are not likely to replace 
existing methods of dispensing 
merchandise, but the industry’s 
further growth will lie in supple- 
menting present merchandising 
methods, especially after hours or 
where attended sales are not 
necessary. Such new develop- 
ments as the advent of currency 
changers, multiple selection ma- 
chines, etc., should make possible 
new applications of vending in 
the 1960's. O 
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The customer’s first look at your 
coin store or launderette shows up, 
or doesn’t show up, in your cash 
register. If she sees a ragtag col- 
lection of laundry equipment that 
makes your operation look “thrown 
together,” chances are her wash dol- 
lars will go elsewhere. 

That’s why the new Philco-Bendix 
Double Load Washer and match- 
ing 50-lb. Dryer are made for each 
other . . . and look it. They give any 
store acustom look. And these hand- 
some “Matched-Set” machines are 
the most efficient in operation to- 


day . . . their performance brings 
satisfied customers back again and 
again. 


Don’t waste a day in putting the 
Philco-Bendix ‘“‘Matched-Set” to 
work in improving the appearance 
and profit picture of your store. 
Send the coupon today! 


PHILCO-BENDIX 50-LB. DRYER 


Dries a full 27-lb. load in 30 minutes. e« 
100% safe for all fabrics, even synthetics. 
e Dries clothes so wrinkle-free, many need 
little or no ironing. « Interior light for trou- 
ble-free unloading. « Convenient magnetic 
door latch. e Automatic safety door switch. 
¢ High-luster double-baked enamel finish. 


PHILCO-BENDIX DOUBLE LOAD WASHER 


Does twice the work of ordinary washers 
. . . brings in double-load profits. « World’s 
safest, cleanest washing action. e Exclu- 
sive pre-soak cycle, a must for heavy soil. 
e Built-in, not tacked, wired or stuck-on, 
mechanical coin meter fer maximum security. 
e Soak, wash and rinse-water temperature 
selector. e« Handsome porcelain cabinet is 
permanently acid- and alkali-resistant. 
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Philco Corporation ; 
Commercial Laundry Sales Adv. Dept. ©O-6 
Tioga and C Streets, Philadelphia 34, Pa. 


WC-9916-M Also available without meter ( 


Please send me information right away on 
the Philco-Bendix Double Load Washer and 
matching 50-lb. Dryer . . . also the name of 
my local distributor. 





; Famous por Quality the World Over Name anihiiigai 
Mies: | GET THE FULL STORY on the an a ieee 
BENDIX PHILCO-Benat« “Matched-Set”’ seaeestaciamataal so Geteantteniaae 
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Minnesota's first 


coin-op drycleaner 


wins public acclaim 


St. Paul turns out in force to 
put Fred Kiewel’s coin-operated 


drycleaner through its paces. 
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Ww o testing laboratory charts are as valuable 

a] as the reaction of the general public to 
radical, new innovations” says Fred Kiewel, 
speaking of public reaction to the coin-operated 
drycleaner recently installed in his Giant Wash 
Coin-Op in St. Paul, Minnesota. 

About a month ago, Kiewel contracted to 
purchase from Sherman Rutzick, owner of the 
12-store Brite-Way Cleaners & Self-Service Laun- 
dries chain, and distributor in the St. Paul region 
for a national coin-op drycleaner line, a twin nine- 
pound drycleaner. The price: $5,750. Although 
Kiewel owns three successful coin-ops in St. Paul, 
his decision to purchase only one drycleaner ini- 
tially was based on “a lack of familiarity with 
coin-op drycleaning in general.” 

Kiewel selected his Rice Street location because 
he felt that it catered to a greater cross-section 
of the public than did his two other stores, and, 
that it is the best laid-out of his coin-ops. Equip- 
ment consists of 10 9-pound washers, 10 20- 
pound washers, eight dryers, one extractor, one 
detergent-bleach-soap vender, a soft drink ma- 
chine, a coin changer, a hot chocolate-hot coffee- 
hot soup vender, and a kiddies play-yard at the 
rear of the store. “A typical coin-op catering to 
a typical crowd,” says Kiewel. 

The drycleaner was delivered on a Thursday, 
about a month ago. Installation was completed 
by the following day. Kiewel put a sign announc- 
ing the new service in the window. “Although I 
was optimistic,” he says, “I didn’t anticipate the 
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SAVE WAYS with 
HUEBSCH . 
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SAVE WITH HUEBSCH ON TRANSPORTATION .... 


Huebsch Factory Network (5 plants located nation- 
wide, and now a sixth in Toronto) cuts transportation 
costs and delivery time significantly. You save as 
much as $40.00 or more for each Huebsch 37 x 30 
. gas heated tumbler dryer in transportation costs alone 
. and up to one week or more in shipping time. The 
E Huebsch 37 x 30 tumblers are shipped F.O.B. nearest 
. factory to save you time and money. Why not cash 
: in now on these savings? 





SAVE WITH HUEBSCH ON INSTALLATION... 


Special Huebsch built-in features save on installation 
time and costs: Adjustable feet for quick, easy level- 
ing and alignment of tumblers; automatic back-draft ? 
damper prevents hot air and lint from blowing back A 
through tumbler into room; and safe, too, with High e 
Temperature Limit Control, Air Flow Switch, and keyed . 

locks on access panels. 


CONSUMER DESIGNED — 


HUEBSCH TUMBLERS , 
Tor you { ; 
Sg EG AKU Nom rerel, : SAVE WITH HUEBSCH ON OPERATION... 


TEMPERATURE RANGE FOR ANY LOAD OR 





FABRIC @© NO LINT WORRIES © COOLER a Huebsch quality construction guarantees you a long- 
SURROUNDINGS @ COLORFUL TUMBLERS . life tumbler with a minimum of care and attention: 
CHOICE OF ANY COLOR ® STANDARD ° self-cleaning lint screen and Magic Carpet for quick, 
so Ol Mla ied . easy lint removal; trouble-free drive; no hidden 
ee ea a _ All controls readily accessible from front for 
. ast, easy servicing and adjustment; sealed ball bear- 

‘ ings, no oiling required. 


HUEBSCH ORIGINATORS 


MILWAUKEE 1, WISCONSIN 
FIRST IN TUMBLERS...FIRST IN FEATURES 


CIRCLE NO. 55 ON POST CARD 


DECEMBER, 1960 29 











THE 
NEW 


COMMERCIAL AUTOMATIC WASHER 


SPEED QUEEN A203 


Despite Speed Queen’s nationally known, enviable reputation for “‘low- 
est maintenance costs in the industry” — new engineering, new refine- 
ments have been added to the 1960 Speed Queen to make it the most 
trouble-free, profit-making washer of all time. 


Add to those new features, the perfectly balanced, two-an-hour Speed 


Queen Short Cycle and you possess the unchallenged ingredients for 
PROFIT. 


Speed Queen washer parts are avail- 
able in over 140 major cities in United 
States and Canada. 


Commercial Dept. V 
SPEED QUEEN 





A Division of McGraw-Edison Company, 
Ripon, Wisconsin 








| 
| 
| 
| 
| 
| 
| 
| | 
For complete details NAME _ 
of the new A203 | | 
and other Speed Queen | ADDRESS | 
Commercial Laundry Equipment, : 
fill out and mail | CITY. | 
this coupon. | | 
ZONE STATE . 
1 | 
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A “Serviceman’s Dream’. Remove two screws from 
the toe plate and the front panel raises for access to 
the entire front of the machine. 





Remove two screws and the entire top opens. Top 
and Front panel uni-hinge provides access to all parts 
without moving machine from its location, 





A NEW HIGH TORQUE TIMER, accessible through 
the coin box access door, requires a simple push to 
cycle the machine completely. Cannot be blocked on 
the “IN” position. Easily removed for servicing. 





TUB is filled faster, with a new high capacity aerated 
waterfall inlet. Air Gap is above machine top. Specifi- 
cally designed to prevent back-up and splash of water. 





NEW TAMPERPROOF RIGIDITY and Strength. Two 
bolts and bracket tie sump tub, side panel, coin box 
all together. Access to bolts is only through coin box 
service door. 
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One of the toughest jobs assigned to the new unit was that 
of cleaning a work jacket that fell into five quarts of oil. 


crowds that waited hours to use the unit over the 
week-end.” By the following Monday and Tues- 
day a large group of neighborhood cleaning and 
laundry men, each intent on testing the unit to its 
point of failure, were waiting in line. Housewives 
carrying soiled car coats and children’s snow suits 
completed the audience. “I think,” says Kiewel, 
“that for many housewives, heavily soiled gar- 
ments of this type, with their various materials, 
linings, interlinings and so forth, represent the 
supreme test of the capabilities of the unit. If 
the machine does a good job on them, housewives 
seem to figure that it will clean anything. At any 
rate, no matter what the motivation, whoever came 
and used the machine went away impressed with 
its work and its potential.” 

Kiewel’s new drycleaner is a “twin basket” 
installation. With both nine-pound baskets work- 
ing, it does 18 pounds of work in a 40 minute 
cycle. The cycle consists of: wash—nine minutes; 
extract—four minutes; reclaim perchorethylene 
solvent—22 minutes; aerate—four minutes. 
Translated into typical loads, each nine-pound 
basket will clean, for the six quarters required to 
activate it, two winter-weight suits and an over- 
coat, four summer suits, six or seven dresses, 
eight pairs of pants. Working at capacity, the unit 
is grossing three dollars every 40 minutes. Cost 
of operation has thus far checked out at 25 cents 
per basket per operation—SO cents for 18 pounds. 
This figure takes into account perc, filter powder, 
electricity, labor on the unit, etc. 

Most of the garments coming through the ma- 
chine require little or no subsequent pressing, 
customers have discovered. The secret of retain- 
ing the crease seems to lie in hanging up the 
garments as soon as they are taken from the unit 
—or at least placing them on hangers. “Then,” 
Kiewel claims, “even the heaviest overcoat will 
wrinkle-out overnight.” 

Rutzick, who beside distributing the unit to 
independent coin-operators plans to install it 
throughout his own Brite-Way chain, says that 
he has plans to install pressing units in coin-ops 
that have purchased the drycleaner. This, he feels, 
will enable customers to leave a coin-op with the 
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laundry and drycleaning for their entire families 
completed. Rutzick is also planning a spotting 
board for coin-op customers’ use. He is assem- 
bling a selection of materials for removing rust 
spots, blood stains, grease and food marks, etc. 
“Although we haven’t yet run into any garments 
which the machine hasn’t been able to cope with,” 
contends Rutzick, “the combination of the unit’s 
powerful perc solvent and a complete spotting 
board should make any worry about difficult 
stains unnecessary. The unit will do a fine job on 
anything other than suede items. 

As is typical of all the new coin-op drycleaners, 
Kiewel’s unit is serviced once a day by the person 
assigned to maintain the premises. Maintenance 
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Standing quietly off in a corner, Fred Kiewel counted many 
owners of drycleaning plants and competitive coin-ops in the 
crowds that gathered at the Rice Avenue coin-op during the 
week following the coin-operated drycleaner's installation. 
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Women constituted a majortiy of the curious and skeptical 
who gathered to test the new unit. Heavily soiled car coats 
and baby's snow suits accounted for most of the test loads. 
Women felt, according to an on-the-spot survey, that if the 
unit could clean those items, "it could clean anything." 
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- PROVEN COIN-OP PROFIT-BUILDERS 
IN THESE 4 WAYS: 


NEW BUILT-IN CUSTOMER APPEAL — As 
easy and safe to operate as any domestic machine. 
New washing efficiency for giant loads like 9’ x 
12’ shag rugs or uf to five conventional machine 
loads at once. 


NEW LOWER COST AND GREATER VALUE 

Prices slashed up to $435 per unit. Rugged 
commercial construction gives assurance of 
trouble-free operation. 


NEW CHOICE — CABINET OR PANEL 
MODELS — Either “Big Boy” model meets the 
flush wall installation requirements in less space 
without any special foundation. 


NEW DROP-COIN OPERATOR — SHORTER 
CYCLE — No coin slide problems with exclusive 
drop-coin design with bent coin return. Com- 
pletely automatic 25-minute wash, rinse, extract 
and shakeout cycle requires less water and power. 
New automatic control adjusts water levels for 
washing and rinsing. 
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The new “Big Boy” has proved its profit-building 
capability in field tests the last 2 years. Be the 
first to get full details on the new “Big Boy.” 


Send this coupon now. eey(y 


*Trademark 


TROY LAUNDRY MACHINERY, Dept. CO-1260 
Division of American Machine and Metals, Inc. 
EAST MOLINE, ILLINOIS 


Please send me details on the new. coin-operated LAUN- 
DRITE “Big Boy.” 


FIRM 


ADDRESS 


CcCiTY @&@ ZONE 


ATTENTION MR 
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Kiewel selected the Rice Avenue coin-op (above) for the 


initial installation of the drycleaner because he felt it was the 
most attractive of his three stores. An appealing feature of 
the unit is that its maintenance requirements can be taken 
care of by the coin-op's regular attendant. 


consists of unlocking a small side panel and add- 
ing the premeasured amounts of filter powder and 
activated carbon. It is too early, at this point, to 
take a comprehensive look into the over-all main- 
tenance of the unit. 

Coin-op drycleaning has a great future, con- 
clude both Kiewel and Rutzick. “But,” as Rutz- 
ick points out, “it also has an uncertain and 
curious public to convince.” 

“The public attitude is, I think, symbolized by 
something that happened in my coin-op just a 
few days after I installed the drycleaning unit,” 


work jacket that had fallen into five quarts of oil 
while he was flushing the crankcase of his car. 
He saw me standing near the machine and recog- 
nized me as the owner. ‘Look,’ he said, ‘If this 
machine can do anything with this mess, you’ve 
got my business from here on in.’ In 40 minutes 
his jacket came out looking like new. This is the 
kind of work the new unit does. We welcome any 
trial the public wants to give it. I was as dubious 
at first as the most skeptical customer might be. 
But I’m convinced now that I’ve got a winner on 
my hands. It’s only a question of time before the 





















ne drycleaning was dis- 
cussed from the speakers’ 
platform, in the meeting rooms, 
at meal times and every place 
else two or more members of the 
Ohio Drycleaners Association got 
together at their convention in 
Columbus during the latter part 
of October. The conventioneers, 
more than 380 drycleaners and 
allied tradesmen, also saw dem- 
onstrations of the effectiveness of 
the drycleaning units by Norge 
and RCA Whirlpool. 

An entire afternoon’s session 
was devoted to the “problem” 
and such drycleaning industry 
leaders as Frank Pollatsek, Exec- 
utive Director of the Neighbor- 
hood Cleaners Association, New 
York City; John Crouse, General 
Sales Manager, RCA Whirlpool; 
Sid Tuchman, Tuchman Clean- 
ers, Indianapolis, Ind.; and Art 
Antonopoulos, Highland Clean- 
ers, Lowell, Mass., were on hand 
to give their viewpoints. 
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says Kiewel. A young man came in carrying a 


In general, the representatives 
of the drycleaning industry 
elected to adopt a “wait and see”’ 
attitude. Tuchman said that he 
personally does not want to be 
one of the first to have coin-op 
drycleaning. “I’m no pioneer, I'll 
wait until the kinks are worked 
out before I put my money into 
it,” he said. In the meantime, 
Tuchman said he planned to con- 
tinue to develop the full potential 
of his drycleaning business. 

Even Pollatsek, known to be 
anti-coin-op drycleaning, admit- 
ted that “there is no doubt that 
they (the manufacturers) will 
produce and sell it (the coin-op 
drycleaners).” In any case, the 
New York association executive 
said his group has been preaching 
quality control to its members. 
He also advocated a “wait and 
see” approach. 

Antonopoulos disagreed with 
the “pitch” used by the coin-op 
drycleaning manufacturers. “They 


public is also convinced.” © 





Ohio cleaners see coin-op units in action 


show our basic items (suits and 
dresses) in their advertising and 
promotional material. However, 
he said that “coin-op drycleaning, 
whether we like it or not, is a 
reality.” 

The future of coin-op dry- 
cleaning was predicted by RCA 
Whirlpool General Sales Man- 
ager John Crouse. 

Crouse, who said that his fig- 
ures are rough estimates based on 
early market research data, feels 
that about 155,000 coin-op dry- 
cleaners will be sold by 1965. 

The Whirlpool executive said 
the present plantowner can com- 
pete and live with coin-op dry- 
cleaning. “Only the well run dry- 
cleaning plant has all the services 
demanded by the consumer,” he 
said. 

Whirlpool will sell direct to the 
customer. At the present time, the 
company is directing its sales 
message to the professional dry- 
cleaner. O 
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LESTARE MEANS EASIER, SAFER LESTARE MEANS EXTRA 
BLEACHING FOR YOUR CUSTOMER PROFITS FOR YOU 
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| LESTARE, THE PERFECT ALL-FABRIC BLEACH IN 

\ 

| CONVENIENT, PRE-MEASURED, WATER-SOLUBLE PACKETS 

Your customers know about LESTARE... they've LESTARE is ideal for coin-ops, because it’s a non- 
seen it advertised on TV. They love LESTARE’S chlorine bleach . . . can't burn, stain, or over- 
guaranteed safety for all fabrics ... even wash bleach... won't damage machines. is pre-sold 

n' wear! They love the ee ee LESTARE by the same dynamic advertising that made 

packet, that contains just the right amount of LEsTOIL America’s first all-purpose detergent... 
bleach for the average washload. And they'll love and every LESTARE sale means extra profits for 
the store that offers them more... safe, perfect you! 

bleaching with LESTARE! 


MAIL THIS COUPON TODAY! 


' $TOCK YOUR 
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| VEN DI NG : INDUSTRIAL DIVISION - LESTOIL PRODUCTS, INC. : 
MACHINES 1910 GARFIELD STREET + HOLYOKE, MASS. ; 
| i 
| ' ; Please send me free sample and full information on LESTARE for Coin-Vending : 
| WITH PROFIT! J } ccs: | 
1 i 
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Exclusive U. S. Agents for the DN a Sit Ts Zane. ..... Site... 
Laundry Products of Lestoil Products, Inc. L ' 
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no exposed controls, wiring, valves or regulators — HANDSOME 


self generating controls —~ NOT DEPENDENT ON 
OUTSIDE ELECTRICAL POWER 


above 80% thermal efficiencies —MAXIMUM ECONOMY 

completely automatic controls with 100% shut-of-—-DEPENDABLE AND SAFE 
compact, lightweight design — EASE OF INSTALLATION 

400,000, 600,000 and 900,000 btu/hr inputs —- HIGH RECOVERY RATES 
durable copper heat exchanger — GUARANTEES LONG LIFE 


stainless steel Weben multi-blade gas burner — 
DEPENDABLE AND EFFICIENT 


AGA approved and complies with A.S.M.E. code 
GET BONUS BENEFITS WITH THE COMPLETE 


Kejoth litem HOT WATER SYSTEM 


The KopperTherm water heater and the Weben 
A.S.M.E. hot water storage tanks ...combined at the 
factory with a specially designed pump system. On a 
steel base with skids...actually provides a factory 
installation with only hook-up required on location. 
Also available “knocked-down.”’ 
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)} | What is a model coin-op? 


When a coin-op gives its customers their choice of equipment; when 


it has parking space for 60 cars; when it offers every convenience 


imaginable, then its a model unit—just like Leon Ragan’s in Missouri 





—. a large part of going 
into business—any business 
—is making the decision as to 
what kind of equipment you'll of- 
fer your customers. COIN-OPer- 
ators, for instance, are frequently 
torn between buying front-load- 
ing and top-loading washers. 
When equipment distributor Leon 
Ragan opened his model coin-op 
last May, he, unlike other oper- 
ators, decided not to make this 
decision. He decided that it is 
the customer’s decision to make, 
and that by offering both top and 
front loaders, he would capture 
a larger portion of local business. 
Ragan’s store, named the 11740 
Corporation after its street ad- 
dress, is located at 11740 Man- 
chester, in Des Peres, Mo., a 
suburb of St. Louis. 

Beside offering a choice be- 
tween front or top-loaders, Ra- 
gan offers customers the oppor- 
tunity to use front-loading 16 or 
10-pound units or 10-pound top- 
loaders. 
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Figures indicate that Ragan’s 
“Customer’s Choice” concept is 
a valid one. His coin-op is aver- 
aging about $90 a day gross. 


Model in every sense 


Ragan’s model store is just 
that, a model coin-op in every 
sense of the word. Since Ragan 
is in the business of selling po- 
tential COIN-OPerators on the idea 
of purchasing equipment through 
him, even the the location for 
11740 is handpicked. The build- 
ing interior measures 38 x 51 feet. 
A 14x9%, foot section of this 
area is set aside for an air-condi- 
tioned lounge. The 17-inch TV 
set is constantly operating at no 
charge to the customer. The one- 
horsepower air-conditioner can 
be turned on and off, or can be 
thermostatically adjusted, by the 
customers using the lounge. The 
11740 has parking area for more 
than 60 cars. When asked 
whether this is sufficient, Ragan 
replies: “Any owner can tell you 


that parking facilities are a vital 
part of the business. There’s no 
such thing as enough parking 
space. 

How much did it cost to open 
the model store? Ragan keeps an 
accurate breakdown of the $31,- 
613 he spent. The equipment 
cost exactly $26,613; installation 
ran $5,000. 

The workhorses of his coin- 
op are the 16 16-pound front- 
loading washers. In addition, he 
has four 10-pound front-loaders 
and 12 10- pound top - loading 
washers. The drying is handled 
by four 10-pound and 14 50- 
pound dryers. A water heater 
having a 571 gpm recovery rate 
at 100 degree rise provides the 
necessary hot water for the store. 
This unit holds 200 gallons and 
has a 680,000 Btu input. 

The hard water in Ragan’s 
area—its 21 grains hardness—is 
softened in a unit capable of 
processing 300,000 grains of 
hardness out of the water. It 
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Merle S. Shepherd, vice president of 
11740, loads multi-choice dispenser. 


uses salt regenerated by a chemi- 
cal compound. 

Ragan’s model coin-op pro- 
vided most of the customer con- 
veniences found in_ coin-ops 
throughout the nation. For ex- 
ample, the distributor installed 
both an air conditioning unit and 
two 36-inch exhaust fans. The 
fans completely change the air 
in the store every two minutes. 
They have two speeds and are 
manually controlled by the cus- 
tomers. 


Added conveniences 


Other convenience items in- 
clude a starchsink with hand 
wringer, three folding tables, six 
large laundry carts, a multi-choice 
Jaundry supply vendor and a 
burglar - alarm equipped coin 
changer. 

The 14 50-pound dryers offer 
a five cents for five minutes rate, 
as compared with a minimum of 
10 cents for 10 minutes rate 
found in most other coin-ops in 
the area. Customers find that the 
five minute drying opportunity is 
especially desirable for doing lin- 
gerie or socks separately, in or- 
der to keep them free of lint, 
Ragan says. The dryers also have 
thermostats for customers to set 
according to whether they’re 
washing synthetics, linens, etc. 

Because the building housing 
the 11740 was formerly occupied 
by three separate offices, installa- 
tion costs were, Ragan admits, 
unusually high. Much of the 
$5,000 installation total was spent 
for taking up floors and removing 
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Front-loading washers were the selection of this customer. Others picked top-loaders, 


This concept of "customer's choice 


partitions for the three separate 
rest rooms. The actual break- 
down is as follows: plumbing— 
$1,630, electrical—$1,525, car- 
penter—$400, painting — $142, 
concrete slabs for washers — 
$300, terrazzo tile for the slabs— 
$164, venting and louvres — 
$695, delivery charges for equip- 
ment—$126, and lumber, jani- 
torial supplies, rest room supplies 
and miscellaneous—$ 134. 

Ragan’s highly successful open- 
ing promotion was followed up 
by additional advertising. A two- 
thirds page in a local weekly 
newspaper just prior to the grand 
opening promised Hawaiian or- 
chids, free balloons (with the 
coin-op’s name and address im- 
printed), free soft drinks, and 
free washing and drying. Fifteen 
hundred handbills also carried the 
offer around the area. Grand 
opening hours were from 8 a.m. 
to 8 p.m. on a Saturday. But by 
7:30 in the morning, a crowd had 
already gathered. When the day 
was over “and,” says Ragan, “the 
dust had cleared,” 1408 loads of 
wash had gone through the ma- 
chines. It seems as though every- 
one was here, including a com- 
petitor who was washing like 
mad. He filled seven tubs. | 
guess he liked those big 
tumblers.” 

Right on the heels of the grand 
opening, 11740 Corporation 
planned and executed a direct 
mail campaign to area residents 
under the slogan, “Join the Fast- 
est Growing Social Club in the 
United States.” To boost the 








"helps 11740 gross an average of $90 per day, 


“Club” idea, Ragan installed a 
community bulletin board. 


Reason for success 

A great deal of experience in 
layout and operating procedure 
has gone into making 11740 the 
success that it is. Its two chief 
officers, Leon A. Ragan, presi- 
dent, and Merle S. Shepherd, vice 
president, met when they were 
both associated with a Texas- 
based commercial laundry equip- 
ment distributor. Ragan, as the 
San Antonio district manager had 
supervised the construction and 
opening of 127 coin-ops. Shep- 
herd was sales engineer for the 
same locale. Early this year the 
two men formed their own dis- 
tributorship, representing — the 
same manufacturer, in the St. 
Louis area. Their primary plan 
of distribution is to open com- 
plete stores and just sell the “key” 
to the investor, having already 
completed the site search, store 
layout and design, installation and 
financing. 

11740, the pilot store, will not 
be for sale. It will be kept, with 
its books open to potential in- 
vestors, as a model coin-op. “And 
the books,” says Ragan, “should 
remain consistently in the black. 
The idea of offering a wide choice 
of equipment is, as far as I’m 
concerned, one of the best ways 
of insuring a successful coin-op. 
Remember, it’s not up to the 
coin-operator to decide what the 
public should like. It’s up to him 
to offer the public everything they 
might like.” © 
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Guaranteed | 
FOR ONE YEAR 





Handles shag rugs, drapes and blankets, too! 


e Attracts housewives by its simple home- 
washer operation. 

e Handles big-profit items: drapes, blankets, 
9-x-12 shag rugs. 

e Holds four small machine loads of family wash. 


e Automatic door lock—strong, safe, sure— 
prevents door being opened during operation. 


e Automatic overflow prevents wet floors. 


e Larger 30” x 15” cylinder tub allows better 
washing action for heavily soiled articles. 


e Washes better in 20 minutes than smaller 
tubs with less washing action do in 30. 


e Exclusive variable-speed drive gives smooth 
acceleration, quick extraction—cuts strain on 
machine and floor. 


* The Glover “25” is also available—minus Coin-op—with 
automatic “Laundry Control” for small hotels, motels, 
rest homes, schools, etc. 
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Cuts needed floor space in half: Takes only 
28” x 36”, less than two small washers. 


Saves money: uses only 60 gallons of water 
during entire cycle, needs less maintenance 
than other machines. 


Dependability and durability proved for 5 years 
in shipboard and other installations where 
reliability is demanded. 


Outperforms and outlasts many higher-priced 
machines. 


Bill Glover, Inc., also manufactures commercial 
washer-extractors—semi-automatic, 

automatic, fully automatic—in capacities of 

50, 100, 200 and 300 pounds. 


SEE YOUR JOBBER OR WRITE 
FOR COMPLETE 
INFORMATION TODAY! 


5204 TRUMAN ROAD 


KANSAS CITY 27, MISSOURI 
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Hospital-clean 
surroundings at 
this St. Louis 
coin-op bring in 
trade from as far 
away as 30 miles, 
even in face of 
stiff competition 





Strict cleanliness keeps 


customers coming back 


hat’s the first thing that 

comes to mind when some- 
one hears the word “Dutch?” Is 
it tulips? Is it wooden shoes? Is 
it windmills? Well, Lewis Bett- 
man, owner of the Dutch Maid 
Coin-O-Matic Laundry on St. 
Louis, Mo.’s, bustling Southwest 
Avenue, feels that this first thing 
to come to mind is the image of 
cleanliness. Hence the name of 
his coin-op. 

““My concept of cleanliness ex- 
tends far beyond just the name 
of my store,” says Bettman. 
“lm a stickler for cleanliness 
throughout my operation. I’m 
convinced there is no better way 
to attract and keep customers. 
We opened up in the face of two 
competitors within 12 blocks. 
People thought we were crazy. 
But now, and thanks largely to 
our immaculate store, we are get- 
ting trade from as far away as 30 
miles. Three families that use our 
facilities come from so far away 
that I’m sure they pass at least 
50 coin-ops on the way. Most of 
our trade passes at least two or 
three before they reach ours.” 

Bettman’s store houses 40 


40 


washers and 16 dryers on 4,300 
square feet of floor space. He 
offers drop-off laundry service, at 
10 cents per machine service 
charge, for those people for whom 
it is impossible to wait. Bettman 
has also recently instituted a dry- 
cleaning drop station in his coin- 
op. Although this is a recent ad- 
dition, and no figures are yet 
available, from all indications, the 
drop station should be successful. 


The exterior picture 

The building’s exterior is 
painted blue and white. A 50- 
car parking lot with access to 
both of the coin-op’s entrances 
completes the exterior picture. 

Bettman believes that he has 
an answer to the rest room prob- 
lem that’s been confronting many 
owners. He has installed a coin- 
lock on his rest room door. A 
sign mounted on the door reads: 
“This door locked for your pro- 
tection. We know you appreciate 
a clean rest room.” Bettman feels 
that people do not object to the 
ten cent cost. As he puts it: “I 
think people resent a dirty rest 
room far more than they might 


resent paying an extra dime for a 
clean one. We have had, in all 
the time we’ve been open, only 
three people who have com- 
plained about the additional 
charge. However, after seeing how 
clean our rest room was in com- 
parison to the other coin-op’s rest 
rooms, they were content to pay 
the dime. In fact, they compli- 
mented me on the idea.” 
Although Bettman believes in 
paid advertising, he feels that 
there is nothing to compare with 
word-of-mouth publicity. “And 
favorable word-of-mouth pub- 
licity is achieved only by satisfy- 
ing your customers,” he says. 
Bettman’s only venture into paid 
advertising, to date, has been 
door to door circulars. “It’s the 
only inexpensive method,” he 
says, “for blanketing a city the 
size of St. Louis.” His first circu- 
lar announced Dutch Maid’s 
opening. It offered the bearer, 
upon presentation, a free wash 
and dry, and was tied in with a 
local supermarket in offering 10 
five-dollar food certificates. This 
was done in the form of door 
prizes. Bettman followed up each 
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Thanks largely to the immaculate appearance of the store, Dutch Maid draws its 
customers from as far away as 30 miles. Constant upkeep is entrusted to a pensioner 
who handles the job for $80 a month, devotes as much time to it as it requires. 


circular with a personal letter of 
thanks for participating. Now he 
is planning a second circular 
which will offer a free wash and 
dry with each regular wash and 
dry done Monday to Friday, 8 
am. to 5 p.m. “We are trying 
to stimulate daytime business. So 
far, most of our business, about 
85% to be exact, has been com- 
ing in between 6 p.m. and mid- 
night.” 

Within one month after Dutch 
Maid’s grand opening last May, 
Bettman, because of his rigid 
standards of cleanliness, had al- 
ready dismissed two janitors. 
They were not, he feels, living up 
to the standards he had set for 
his new coin-op. He feels that his 
experience with the janitorial 
problems of his own scrupulously 
clean store has given him some 
answers on how best to set up a 
janitorial service for a coin-op. 
“Hire a pensioner,” he advises. 
“Psychologically, they are best 
suited for the job. The pensioner 
is used to responsibility, other- 
wise he wouldn’t be in the posi- 
tion of receiving a pension. He 
wouldn’t have remained with one 
job long enough. Having you turn 
over your coin-op to him gives 
him an interest; gives him some- 
thing to look forward to each 
day. Because of this, he will be 
extremely reliable. We were for- 
tunate in being able to hire a 
pensioner who lives not far from 
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Dutch Maid. He comes in two or 
three times a day and does what- 
ever is required. I personally 
don’t care if he remains for five 
minutes or for five hours, so long 
as the job is done, his time is his 
own. Because of his interest in 
the business, he has _ learned, 
without being asked, to make 
minor mechanical repairs on the 
equipment. Right now, we pay 
him $80 a month which, as busi- 
ness increases, will proportion- 
ately increase. Because of the fine 
job he has done for us, we’ve 
recommended him for a position 
in another coin-op, too. This 
made him even more grateful.” 


Janitorial checklist 

To facilitate the janitor’s work, 
and to insure having everything 
important attended to, Bettman 
has created a checklist of respon- 
sibilities. The list reads: 
1. Soda bottles returned to ven- 
der. , 
2. Ash trays cleaned. 
3. Washing machines washed in- 
side and out. 
4. Floors swept once a day. 
5. Floor cold - water - mopped 
three times a week. 
6. Waste baskets emptied once 
a day. 
7. Dryers dusted once a day. 
8. Starch sink cleaned twice a 
day. r 
9. White furniture cleaned with 

continued on page 47 





Bettman's store houses 40 washers and 16 
dryers on 4,300 square feet of floor space. 
Drop-off service is also available here. 





Neatness, as well as strict cleanliness, 
is a major consideration at Dutch Maid. 
Typifying this feeling is a row of venders 
along one wall of the attractive coin-op. 


The outside of the building, as well as 
the inside, is spotless. A 50-car parking 
lot, with access to both store entrances, 
helps complete a picture of the exterior. 
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Conventioneers to the Ohio Drycleaners Association meeting in Colum- 
bus last October, saw this shoe-shine boy's polish-encrusted buffer 
cloth come out of the Norge coin-op drycleaning unit clean and white. 


Edgar Green (right), sales manager and executive vice president of the 
Pullman Vacuum Cleaner Corp., is being presented the Man of the 
Month award by James Matthew (left) of a fuel oil industry trade 
magazine. 


Frank Perloff (holding mike) and Jim Jordan 
(left) president and treasurer respectively 
of Friendly Frost, Inc., interview American 
Stock Exchange president, Edward T, Mc- 
Cormick (second from left) and Exchange 
Governor Louis Reich (right). Friendly Frost 
is trading under exchange ticker symbol FF. 


A professional approach to planning services 
is taken by Small Equipment Co. Jack Cole- 
man (standing) confers with firm's advertis- 
ing-PR agency, Farson, Huff & Northlich, Inc. 


Winner of top honors in the Maytag commer- 
cial laundry equipment contest, A, A. Gar- 
land (right) of Van Nuys, Calif., accepts a 
$750 check, a trophy and an expense paid 
trip from George Umbreit, Maytag presi- 
dent. 





ATTENTION DRY CLEANERS! 


from Norg 


7 years of development and engineering have produced a history- 
making new product—a coin-operated dry cleaning machine 


The new Norge coin-operated dry clean- 
ing machine, developed through years of 
planning and testing, is ready for order 
by dry cleaners so they may develop coin- 
operated plants. If you are a dry cleaner, 
now is the time to invest in Norge Laun- 
dry and Cleaning Villages. 


Now is the time to get a head start on 
competition. 


Americans spend 900 million dollars a year 
for laundering, according to Fortune Mag- 
azine. This has made a tremendous market 
for coin-operated laundries. But Amer- 
icans spend over twice as much on dry 
cleaning: 1.9 billion dollars! 


And the dry cleaning market has not even 
been developed! Most people don’t clean 
items such as blankets, sweaters and work 
clothes, which would be cleaned if an in- 
expensive process were available. 


But now Norge has made a major break- 
through that opens up the whole dry-cleaning 
field as an extra source of income for owners 
of Norge Laundry and Cleaning Villages! 


You can now have the most complete facil- 
ities in your area—by offering your cus- 
tomers the on-the-spot convenience of 
Norge Coin-Operated Dry Cleaning. 


But don’t get left behind. Don’t wait— 
and miss the boat on coin-operated dry 
cleaning. Norge (and only Norge) has the 
complete package for order now. A mini- 
mum of $15,000 is required. 


Write, Wire or Phone for full details — TODAY! 


NORGE SALES CORPORATION 


(A Subsidiary of Borg-Warner) 
Commercial Sales Dept.-CoO 

Merchandise Mart Plaza 

Chicago 54, Illinois - Phone: WH 4-0700 
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Rubin Braun, Technical Editor 
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HERE'S THE DEAL: 


* 100% FINANCING with 
installation included 


| * 2 FULL YEARS PARTS 


“sae” 


PANEL MODEL 


$1,360 


ACT NOW ... GET DETAILS 
MAIL COUPON TODAY 


YOUR INQUIRY ANSWERED SAME DAY RECEIVED 






WARRANTY 


* PROFITS GUARANTEED on 
your "Big Boy" operation 





*Registered Trademark of American Machine and Metals, In 
**Trademark of American Machine and Metals, inc 
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Jim Boyd, Vice Pres., RAXANT CORPORATION 
| 1509 Brown Street, Des Plaines, Illinois 
| YES! 1 want full details about your SPECIAL DEAL on TROY LAUNDRITE “Big | 
Boy” WASHER-EXTRACTORS. 

| CORPORATION = ! 
I 

ADDRESS | 

1509 Brown Street, DES PLAINES, ILLINOIS CITY & ZONE STATE | 
PHONE: CYpress 6-3315 TELEPHONE N 
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Telegraph key ends vandalism 


hen airlines pilot Bob Rohe 

decided to invest in a coin- 
op, he looked for a location in 
one of Denver, Col., better 
neighborhoods, believing that he 
would thereby eliminate vandal- 
ism in the store. Rohe believed, 
as do most other coin-operators, 
that the worse the neighborhood, 
the higher the incidence of van- 
dalism. 

So Rohe built his coin-op in 
Denver’s second largest shopping 
center—The Dahlia Center Shop- 
ping Center—located in one of 
the city’s best residential areas, 
comprised mainly of homes in the 
$20,000-$30,000 class. 

Much to Rohe’s chagrin, with- 
in the first month of operation, 
half of the steel chairs lining the 
walls had been carted out. Laun- 
dry carts, magazines, empty soft 
drink bottles and anything else 
that wasn’t bolted down was 
taken. Vending machines and 
coin-changers were smashed, fre- 
quently beyond recognition, al- 
though in all cases the money re- 
mained protected. 

Since Rohe’s job, by its very 
nature, kept him out of town, he 
was at a loss for a solution. He 
tried bolting down the new chairs 
he installed. The coin-changer, 
previously placed in an exposed 
location on the wall, was sunk 
flush in the rear supply room 
wall, much like a framed picture. 
This cut down the temptation of 
an accessible looking coin box. 
Wheeled laundry carts were sten- 
ciled with large jet-black letters 
clearly identifying them as the 
property of the coin-op. While 
these methods did away with the 
greatest part of the theft prob- 
lem, they seemed to incite the 
vandals to even greater efforts. 
Machines were filled with trash, 
mirrors in the rest rooms were 
broken, toilets were stuffed with 
refuse, walls were defaced with 
crayons and ball point pens. Even 
the hardware on the washers and 
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Almost always open, Rohe's coin-op was a "natural" for Western Union. 


dryers was dented from blows by 
a hammer-like instrument. 

Rohe contracted for a guard 
service whereby the coin-op was 
inspected at regular intervals. 
But as soon as the intervals could 
be regularly timed by the vandals, 
the destruction continued as be- 
fore. 

As he saw it, Rohe had only 
two choices: 1—Close or sell the 
coin-op. 2—Hire a full-time em- 
ployee. 

This second choice would be 
an expensive proposition that 
Rohe rejected almost immediate- 
ly. And, he wasn’t ready for the 
first choice — to throw in the 
towel. When things were at their 
darkest, the Denver COIN-opera- 
tor-airlines pilot learned that 
Western Union, in an attempt to 
expand service to the ever-grow- 
ing Colorado capitol, was setting 
up four service units, actually 
small but complete telegraph 
offices, in the suburbs. Western 
Union wanted to rent space, on a 
lease basis, with four suitably 
located retail stores. 

Rohe immediately saw the pos- 
sibility of having a full-time 
watchman, in the form of a tele- 
graph operator, in his coin-op, 


and he felt that his set-up was a 
“natural” for Western Union be- 
cause from his coin-op, it was 
more than five miles to the near- 
est Western Union office, he had 
all the parking space they might 
require, and, as is the case with 
any coin-op, it was almost always 
open. 

Western Union agreed. The re- 
sult was an almost immediate 
lease arrangement. The _ Tele- 
printer and all the other neces- 
Sary equipment was installed in 
the coin-op in a_ heavy steel, 
theft-proof cabinet equipped with 
a heavy lock. Telegrams are sent 
for a period of 7/2-hours a day. 
However, Rohe hired the Wes- 
tern Union employee assigned to 
telegraph from the coin-op to put 
in an additional three hours daily. 
This gives the store a total of 
10% hours a day supervision. 
The telegrapher, since he is not 
constantly busy, acts as a main- 
tenance man for the washers, 
dryers and related equipment. He 
mops the floor, does the general 
clean-up work and, generally, 
keeps a sharp eye on _ things. 
Western Union doesn’t mind the 
arrangement in the least because 

continued on page 57 
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Dutch Maid Coin-Op Laundry 


damp sponge once a day. 
10. Windows kept clean. 
11. Area in front of store, and 
side door entrance swept once a 
day. 
12. Rest room always spotless. 
Cleaned at least twice a day. 
13. Bulkhead wall cleaned as re- 
quired. 
14. Measuring cups always avail- 
able on bulkhead. 
15. Sponges always available on 
bulkhead. 
16. Folding tables sponged daily. 
17. Soda bottle rings removed 
from all surfaces daily. 
18. Utility room cleaned as re- 
quired. 
19. Soap, soda and candy vend- 
ers dusted and sponged as re- 
quired. 
20. Dryer lint catchers cleaned 
twice weekly. 
21. Soft water test every four 
days. Regenerate as required. 
22. Floor dusted daily with wax- 
treated mop. 
23. “Out of order” slips and sug- 
gestion slips neatly laid out and 
conveniently placed. 
24. Parking lot kept free of trash, 
paper, etc. 
25. Baby’s playpen cleaned with 
antiseptic solution at least once 
daily. 
Sticks to list 

Our janitor strictly adheres to 
the checklist. Since the list clear- 
ly outlines his areas of responsi- 
bility, a good janitor will be as 
grateful for it as you are. And 
before I forget,” he adds, “Noth- 
ing, but nothing, irritates a cus- 
tomer more than finding a vend- 
ing machine unstocked. Check 
your venders daily. For example, 
you can never tell about soap. 
Some days we sell only two or 
three boxes, other days we sell 
more than 60. For this reason we 
find it necessary to check and fill 
our venders daily. I think that it 
goes hand in hand with keeping 
the coin-op immaculate.” 

To cap off the congenial and 
clean atmosphere in Dutch Maid, 
Bettman has recently installed 
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continued from page 41 


three speakers which pipe in re- 
laxing, F.M. music 20 hours a 
day. “This is particularly ap- 
pealing in combination with our 
powder blue and white waiting 
room,” he says. “We also have a 
supply of current magazines 
available for those who are 
waiting.” 

“One Saturday not too long 
ago,” Bettman concludes, “I 


spent the day at my coin-op. Of 
17 people that I spoke with, 13 


had never been in before. They 
had all heard about my store, 
especially with regard to its clean- 
liness, from other customers. All 
said they would continue to use 
it as long as I maintained it on 
the present level. I’m convinced 
now, if I wasn’t before, that my 
trade depends largely on how 
clean I keep my coin-op. It seems 
that we’re in the business of sell- 
ing cleanliness, not only in wash 
results but in atmosphere. I 
intend to remain in that business.” 
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MORE PRODUCT INFO? 
CHECK R. S. NUMBER 


Where an economical . . . high volume 


constant supply of rust-free hot water 


is required — they’re installing — coHco 


® Pending 


COMMERCIAL WATER HEATERS 


THAN 


® Pending 


decision is the single most important equipment decision 
an owner makes. We chose Commercial. We studied 
them all... price, recovery, performance, capacity, 


guarantee, service . 
got what it takes!” 


Write immediately for illustrated literature and 
prices. Don't buy until you've investigated the 


entire line! 


Specialists in Industrial and Commercial Water Heating 


COMMERCIAL HEATER COMPANY 
Fort Worth 11, Texas 

Eastern Sales Office: COMMERCIAL WATER HEATER COMPANY, 2025 Riverside, Columbus 21, Ohio. 
Western Sales Office: COMMERCIAL WATER HEATER COMPANY, 4110 E. Slauson Ave., Maywood, Calif. 


3020 Galvez 


Copyrighted 1960 by Commercial Heater Co. 


These are the words of Mr. J. B. Tozer of Dallas, owner 
of one of the world’s largest Coin-ops. “When we 
designed the plant we knew we were in for serious 
problems. Not only did we have to supply 76 thirsty 
washers, but the area water is so corrosive it has been 
known to eat right through lead pans. In our area, as 
in most areas throughout the country, the water heater 


. . but we chose Commercial. It’s 
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What's New 


continued trom ave 10 


laundry bag has been introduced 
to the trade by Canam, Inc. The 
bags, which will be dispensed 
through venders installed in coin- 
ops, are shipped 200 to the case. 
They may be used for dry or wet 
loads, measure 13” x 5” x 30”, and 
will vend for 10c each. The com- 
pany claims that the dispensers are 
virtually burglar-proof, are of the 
forced-ejection, flush wall - mount- 
ing type. Dispensers are available 
in white or turquoise, and have a 
36 laundry-bag capacity. 

CIRCLE READERS SERVICE CARD No. 7 


LARGE VENDER 


Offering eight - column selection 
and an extra-large capacity, Abso- 
Clean Chemical Co.’s new vender 
is designed, the company says, to 
attract feminine attention. It comes 





in six decorator colors, features 
fluorescent lighting and a full-size 
mirror. The company feels that 
the new unit is the perfect com- 
panion to their wall-mounted 
“Smoothie,” introduced _ several 
years ago. 

CIRCLE READERS SERVICE CARD N 


LAUNDRY SUPPLIES 


C. & C. Manufacturers & Dis- 
tributors has added boxes and 


packettes of 20 Mule Team Borax 
national 


to their line of brand 





name laundry supplies. 
to fit all venders, 


Designed 
the new Borax 
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box is said to fit the 10c column 
while the packette will fit the nickel 
column of most machines already 
in use. The firm, which follows 
a policy of distributing only 
nationally - known brands, reports 
that coin-ops have shown interest 
in the Borax line because it is 
highly desired for washing diapers. 
The firm offers a catalog of their 
entire line. 

CIRCLE READERS SERVICE CARD No. 9 


GARMENT DISPENSER 

Change-O-Matic Corp.’s latest of- 
fering is a new work clothes dis- 
penser which automatically snaps 
locked in three different places. 
The locking device is said to be 
tamper-proof. The unit features an 
electro-statically baked finish said 
to be permanent. The dispenser 
has no protruding parts, and has a 
company guarantee that the unit is 
manufactured and delivered per- 
fect. 
CIRCLE READERS SERVICE CARD No. 10 


FLOOD PREVENTER 


Suds-O-Seal, recently introduced 
by The Suds-O-Seal Co., is said to 
prevent floods caused by over-sud- 
sing or from the washer drain hose 
kicking out of place, when installed 
on the four-inch drainage stand 
pipes in coin-ops. After each seal is 
placed on the four-inch soil pipe 


riser, and the discharge drain hoses 
from up to four washers are in 
place, tightening the four bolts 
completes the installation. 

CIRCLE READERS SERVICE CARD No. || 


REFUND SYSTEM 


A new system, developed by 
Equipment Marketers, utilizes a 
special card-vending dispenser 


wherein the “out-of-order” cards 
are stored and issued automatically 
by the insertion of a nickel coin. 
A card, dispensed by the unit, di- 
vides into two halves, one is put 
over the coin-slot of the disabled 
machine, the other is placed in the 
security portion of the card dis- 





penser. The cards are serially num- 
bered for positive control and offer 
an additional incentive to the in- 
convenienced customer by making 
her eligible for a contest prize, in 
addition to returning the money she 
lost, including the nickel paid for 
the card. 

CIRCLE READERS SERVICE CARD No. 12 


CHANGE MAKER 


The Duo-Changer, two manually 
operated change-makers in one cab- 
inet, has been introduced by Stand- 
ard Change-Makers, Inc. The Duo- 
Changer is basically the same ma- 
chine as Standard’s single change- 


maker, and the triple Standard 
i} —! 
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i 
multi-changer. All three are said 
to be specifically designed for at- 
tended, or heavily-traveled vending 
locations. The Duo-Changer will 
be built to order at the company’s 
plant to change any two denomina- 
tions of coins into any specified 
combination of change. 

CIRCLE READERS SERVICE CARD No. 13 


COIN-OP DECALS 

A descriptive collection of decals 
is available from the A-/ Sign & 
Display Co. Made of Fasson Fas- 
Cal Vinyl material, the  self-ad- 
hesive signs are applied by peeling 
the paper from the back and apply- 
ing to the desired area. The com- 
pany claims that the decals will 
withstand heat, cold, water, most 
acids, and won't wrinkle, buckle or 
crack. A special high tack adhesive 
is said to hold tighter with time. 
Some of the signs read: “Wash— 
20 minutes” or “10 minutes,” “in- 
sert additional coins for more 
time,” “push coins in slowly,” etc. 
The company will also make spe- 
cial decals on order. 
CIRCLE READERS SERVICE CARD No. 14 


TIMING METER 


Now available from Modern 
Meters, Inc. is the HM-2 B Timing 
Meter. The company says the me- 
ter accumulates time and coins; 
that it has a delayed action and 
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trips on the second, third, fourth 
or sixth coins; that it permits col- 
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lection of S50c, 75c, $1.00, $1.50 
or more per operation. 






CIRCLE READERS SERVICE CARD No. 15 
WASHER-EXTRACTOR 
ALD reports that their new 


*Triple-Loader” washer - extractor 
meets the consumer need for a 
compact, heavy-load unit, and is 
designed to enable the owner of a 
coin-operated laundry to attract 
customers having large bundles as 
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well as heavy items such as blank- 
ets, drapes, and even 9x12 shag 
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ef 
a7 rugs. The Aldwash unit gives the 
ae customer, says the company, a 
25 choice of water selection. The unit 
3 +, can handle 25 pounds of laundry 
“Sg 3 in a half-hour, and stands on eight 
| square feet of floor space says the 
3,> company. 
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A hair dryer for coin-ops that 


features a fiberglass chair and a 
plastic dryer unit attached to the 
back of the chair is the latest addi- 
tion to the Fitch Distributing Co., 
line. The coin box is built into the 
right arm-rest side of the chair and 
takes 10c for 10 minutes, or suf- 
ficient coins for additional time. 
The chairs come in white, pastel 
blue, pink and green. The com- 
pany says the minimal space re- 
quired by the unit allows it to be 
easily and profitably placed in any 





coin-operated laundry store. 
CIRCLE READERS SERVICE CARD No. 17 


COUPON DISPENSER 


A compact coupon dispenser, 
the size of two packs of cigarettes, 
has been announced by Automat 
Laundry. The unit holds and dis- 
penses approximately 200 tabs. 
These 1” x 154”-inch tabs, offering 
trading stamps and other premiums, 
are said to be ideal traffic builders. 
The tabs are automatically dis- 





Every 


Month 


STARTING JANUARY, 1961 


More profitmaking ideas and tips 
... more case histories of successful 





operations . . . more promotion 
ideas . . . more maintenance fea- 


TUreS « « « 


more 


association news 


. .. More guides to necessary equip- 
ment—in short, more of the same "'in 
depth" editorial reporting that has 


made 


COIN-OP the authoritative 


voice of the coin-operated laundry 
industry. We will strive, even more, to 
keep COIN-OP the greatest single 
force for a bigger and better coin-op- 
erated laundry industry. 


Don't Miss 


COIN-OPerators' Guide to the 
N.I.D.-A.1.L. Convention 7 
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pensed when the coin slide mech- 
anism is inserted into a washer or 





dryer, the company says. Several 


major firms are presently using the 


unit on their coin-op equipment. 
CIRCLE READERS SERVICE CARD No. 18 


MULTIPLE VENDER 


A vender, accepting any combi- 
nation of coins and dollars bills 
from five cents to five dollars, and 
dispensing 18 different items, has 
been developed by Diversified Auto- 





mated Sales Corporation (DASCO). 
All internal working parts of the 
unit have been engineered so they 
can be removed or disassembled 
without tools. The unit could be 
refrigerated and vend dairy staples, 
the company says. 

CIRCLE READERS SERVICE CARD No. 19 


CURRENCY CHANGER 

The ABT changer, which accepts 
dollars, half - dollars and quarters, 
and is said by the company to be 
so dependable that an international 
insurance company insures the 
money contents, is the latest item 
from the ABT Mfg. Corp., a di- 





vision of Automatic Canteen Co. 
of America. The unit is able, 
says the company, to reject 
counterfeits, as well as foreign bills. 
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Its currency examination includes 
electronic checking of ink colors, 
paper construction and engraving 
patterns. 

CIRCLE READERS SERVICE CARD No. 20 


AUTOMATIC HEATER 


A gas-fired, automatic water 
heater by Commercial Water 
Heater Co. features fire tube con- 
struction and nickel lining. The 
manufacturer adds that the heater 
is scale proof and comes pre- 
assembled, with no electricity 
needed. It is available with storage 
capacities from 80 to 300 gallons 
and with 18 to 92 tubes. The pat- 
ented nickel lining is said to extend 
the life of the heater. 


CIRCLE READERS SERVICE CARD No. 2 


DETERGENT DISPENSER 


Prepackaged Gingham Gal de- 
tergent is dispensed from one side 
of a Bass Soap Co. dispenser, while 
bleach comes from the other side. 
This dispenser measures 40” high, 
13” wide, and 7%” deep and is 
guaranteed for a year against all 
mechanical defects. The package, 
dispensed for 10 cents, is a divided 
box enough for two nine-pound 
washes. 

CIRCLE READERS SERVICE CARD No. 23 


NEW LOOK COMBO UNITS 


Combination washer - extractors 
in both cabinet and panel models 





have been introduced by Troy 
Laundry Machinery. The 25-pound 
unit is said to have “built-in cus- 
tomer appeal.” Prices on the mod- 
els have been reduced, the com- 
pany says. The new models, de- 
signed especially for coin-ops, re- 
quire less space and install flush 
to the wall without any special 
foundation, the company says. 


CIRCLE READERS SERVICE CARD Bb 


SOAP VENDER 


Designed to hang on a wall, the 
new Lehigh, Inc. “Soap Center” 
(Model 57-13D Top Only) vends 
87 five-cent boxes of soap, starch 


laboratories for a 
water re-check and recommenda- 
tions on the findings. © 


and dry bleach. The unit is 40” 
high, 13” wide and 13” deep. Each 
column holds 29 boxes 4-13/16” 
long, %4” thick, and 1-13/16” 
wide. The coin mechanism accepts 
one nickel and has a National Slug 





Rejector. Operation is manual. A 
two column version (Model 57-13 
D10 Top Only) dispenses 38 10c 
sized boxes. Operation is manual. 
The unit accepts two nickels or 
one dime. Both machines are fin- 
ished in baked gray enamel. 

CIRCLE READERS SERVICE CARD No. 24 


Look for the COIN-OPerators’ 
Guide to the Annual Exhibit of 
the N.I.D. (National Institute of 
Drycleaning) in the January, 
196] issue of COIN-OP magazine; 
an accurate listing to the exhibit, 
to be held this year at the Shera- 
ton Hotel, Philadelphia, Febru- 
ary 2-5, 196]. 


WATER TEST 


To help solve problems caused 
by scale, Lynn Engineering & Mfg. 
is offering a do-it-yourself water 
testing kit with which COIN-oPera- 
tors can determine, in their own 
stores, the degree of water hard- 
ness. For those operators whose 
testing kits indicate a hard-water 
problem, Lynn offers the use of its 





professional 
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“We were clipped for several thousand dol- 
lars,” wrote a coin-operator, who with his part- 
ner owns two coin-ops in Massachusetts. In a 
lengthy letter to us, the owner describes how he 
and his partner were bilked of their money. It is 
with the hope of preventing this scheme from 
working on fellow coin-operators that he de- 
scribes, in great detail, just how the swindle was 
perpetrated. “Originally, my partner and I, who 
are involved with several enterprises other than 
our two coin-ops, took in a third man to actively 
manage the coin-ops. We generously gave him, 
with no investment, a full one-third partnership, 
with the promise of a third of the new coin-ops 
we were then planning. After a while, we dis- 
covered that he was stealing money from us. 
We revamped our set-up. We hired a mechanic, 
at a flat rate, to service our coin-ops, and, 
in addition, we instituted a drycleaning and 
shirt laundering drop service area in both stores. 
We hired two girls to attend the drop service area 
in each store. However, as ideal as this set-up 
seemed, week after week we found ourselves go- 
ing into the red. We didn’t for a minute imagine 
that we were being robbed inasmuch as no one, 
not even the service man, had a key to the 
coin-box part of the machines. The service man 
did have a key, however, to the upper part of the 
coin-meters; the part where the coin chutes are 
located. After long and tedious prowling around, 
we finally discovered what was happening. One 
of the female attendants had become friendly 
with the service man and talked him into having 
a duplicate key to the upper part of the coin 
meters made. When she came in in the morning, 
at 10:00 A.M., she immediately opened the coin 
chute section of several machines and placed a 
small roll of paper, about the width of, and half 
the length of a cigarette, into them. All money 
dropped into the machines where the paper rolls 
were placed remained on top. 

As it turns out, all the partners were able to 
really do was fire the people involved and re- 
organize the stores. They discontinued the drop 
service, closed one location, and now retain only 
one woman who daily cleans both stores. She 
has no keys whatever. They have recently made 
a service contract with a highly recommended 
serviceman who is completely bonded. So far as 
we can see, these operators made a primary mis- 
take. They had been making collections at the 
same time every day. Much stealing of this type 
can be prevented by “mixing up” collection 


times. O 
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VEND AMERICA’S FINEST 
PACKAGED LAUNDRY PRODUCTS 


aaa 


Smooth-O-Matic 
8 COLUMN VENDOR 


Dispenses ‘’Smoothie’’ 5¢ Envelopes 








MORE EXCLUSIVE SELLING FEATURES 


@ Extra large capacity @ ‘8’Columns @ 200-5¢vends 
© The Smooth-O-Matic Accepts 10¢ — vends product - 
— returns 5¢ 
Brilliant Fluorescent Lighting 
Q National Slug Rejector, easily removable for cleaning 
- or maintenance 
© All working parts heavily Cadmium Plated to guard 
‘against rust . 
© __ One Year Guarantee on all parts 
©) Dual Coin Panel can be set to vend at 5¢ or 10¢ 
Empty Column registers “Empty” and the column 
automatically locks 
© Special Leveling Legs, adjusts to floor surface 
Large, full-size attractive mirror 
@ Available in 6 attractive colors 


Display “Smoothie” individual packaged 5¢ envelopes, 
a complete assortment of laundry items! Write for 
our NEW LOW PRICES. 


ABSO-CLEAN CHEMICAL CO. 


FOR FULL 
INFORMATION 
WRITE US ON 

YOUR LETTERHEAD 


17325 LAMONT AVE. + DETROIT 12, MICHIGAN 
PHONE FO. 6-3820 
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1-Hour Valet was_ recently 
purchased for cash by the Sayve 
Corp. of America. 1-Hour Valet 
is a national drycleaning concern 
operating 80 retail outlets with 
total volume about six million 
dollars last year. Sayve Corp. 
equips and sell mobile business 
units such as coin-ops, laundries, 
restaurants and gift shops. Wil- 
liam N. Wallens, president and 
founder of Sayve Corp., said sales 
of the company will reach about 
five million dollars in 1960. 


The board of directors of 
Automatic Canteen Co. of Amer- 
ica announced the election of 
Nathaniel Leverone to the newly- 
created position of Founder- 
Chairman and the election of 
Frederick L. Schuster to the po- 
sition of Chairman of the Board. 
In his new capacity, Mr. Leve- 
rone will continue to devote much 
time to the company but will 





Schuster 


Leverone 


give more time to his efforts in 
philanthropic, civic and religious 
work, with which he has been 
associated over the years. Mr. 
Schuster, who was formerly vice 
chairman of the board, will 
assume full operating and admin- 
istrative responsibilities for Auto- 
matic Canteen. He has been asso- 
ciated with the company since 
1946, and is one of the com- 
pany’s largest shareholders. 


An initial shipment of machine 
tools has been sent by Ironrite, 
Inc., to Gritzner-Kayser A.G., 
Karlsruhe-Durlach, West Ger- 
many, manufacturing subsidiary 
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of G. M. Pfaft A.G., with which 
Ironrite has entered into a licens- 
ing agreement. The company also 
reported that tools are currently 
under construction that will en- 
able Pfaff to manufacture ironers 
in West Germany, completely 
and independently, by early next 
year. 


The recently organized firm of 
Ashton-Douglas Associates, Inc. 
has been named by the Interna- 
tional Duplex Corp. as the exclu- 
sive Southern California distrib- 
utors of its 20-pound washer- 
extractor. International Duplex 
headquarters in San Francisco. 


On August 31, Pantex Mfg. 
(Canada) Ltd., a wholly-owned 
subsidiary of Pantex Mfg. Corp., 
acquired a “substantial” interest 
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The advertisement above is 


NOW, AT THE DROP OF A COIN, YOU CAN 
@ on everything you 


cally @ fron shirts in 


ANYONE CBN use a9 lronnite 


PATRONIEL HCMGANS FRET AND FINEST 14 
MOOERN LABOF SAVING LaUwORY SEmvICE- COME 
IM FOR PRED (RONMITE (MOWING OSMONS TRATION 


in Tel-A-Sign, Inc. by the pur- 
chase from the company of a 
large block of stock. Tel-A-Sign 
is among the big three illuminated 
point - of - purchase advertising 
signs. Pantex Mfg. Corp. is one 
of the large producers of com- 
mercial laundry and drycleaning 
equipment. 1959 Tel-A - Sign 
sales were $2.5 million. 


Acquisition of Amica Burnett 
Chemical Co. through merger 
was announced recently by F. H. 
Ross & Co. In making the an- 
nouncement, F. H. Ross, Jr. said 


that H. T. Skaggs, president of 
Amica, will become — general 


manager of the Amica Division 
of F. H. Ross & Co. F. H. Ross 
& Company’s warehouse in Jack- 
sonville will be transferred into 
Amica’s Jacksonville facilities. O 


..»DO YOUR IRONING <=: 


TOO, AT MICHIGAN’S FINEST 


COIN-OP_LAUNDRIES!! 


FOR THE FIRST TIME, YOU CAN IRON ALi YOUR LAUNDRY THE EASY 
AUTOMATIC IRONRITE WAY... OO ALL YOUR LAUNDRY PROM START 
TO FINISH AT THE QUALITY COIN-OP LAUNDRIES LISTED BELOW! 


pews ene en eenemnenneneeweemerny 


wash over theee times faster, eutomat 
only three minutes @ fron fatwork in 


t 
practically no time at a! @ tron sitting down in sold comfort : Boone “a pane 
@ Do alt your laundering in one Driet stopwashing, drying and i ion. Some 
wronmeg at Michigan's most moders coin-op leundrias @ Etimi- t jovoemenc ine { 
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VSINS YOUR OWN LaunoRy 
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GARPELO LAUNOROMAT 
> Sarwan Ave Tevermm My Here's the bright red sign to look for 
n the window of tronnte-franchised 

coin-on laundries 


IT'S A NEW SIGN OF PROGRESS! 


UTICA ECOWO- WASH 
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reprinted from the Detroit News of 


October 31. Ironrite claims that it is typical of advertisements which 
will follow in large metropolitan newspapers throughout the country. 
The company claims, that to the best of their knowledge, it is the 
first time in the industry that an ad campaign of this type has been 


undertaken by a manufacturer. 
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Chains guard 


stout chain, clamped chairs, 
A smoking stands, and every 
other item of pilferable size is the 
world’s best psychology against 
theft, according to Duane Bridges 
of the Wash-Easy coin-operated 
laundry in Colby, Kansas. 

This king-size coin-op, in a 
Western Kansas community of 
some 10,000 population, is open 
24 hours per day, attracts an 


extremely high percentage of 
tourists streaming through on 


U.S. 24, and is furnished with 
as modern chairs and equipment 
as can be found anywhere in the 
Kansas industry. Chairs, as 
shown, are heavy plastic neo- 
classic models, on wrought iron 
legs, which undoubtedly look at- 
tractive to transients, particularly 
during the night hours. 

Well aware of the theft poten- 


tial when he furnished the coin- 
op, owner Bridges didn’t trust to 
hourly checks by the Colby police 
department for security. Instead, 
he bought a hundred feet of heavy 


farm chain, of the double-link 
variety, and of specially-hardened 
steel which is enough to resist 
files, hacksaw blades, or bolt cut- 
ters stoutly. 

Every piece of movable equip- 
ment in the coin-op is chained in 
place, with the chain plainly visi- 
ble. Bolts used are attached with 
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expensive coin-op furniture 


a special key-type wrench, not 
likely to be in the possession of 
anyone else, so that ordinary 
wrenches, screw drivers, etc., can- 
not be used to remove the chain. 


It works 
Now, after half a year of oper- 
ation, the chains have demon- 


strated that they are capable of 
doing exactly what Bridges had 


Running an 
incomplete 


hoped — immediately discourag- 
ed temptation. While it might 
be possible for anyone seriously 
interested in cutting the chain to 
do so, it is obviously such an 
onerous job that no one has tried 
and Bridges sleeps securely in 
the knowledge that his expensive 
chairs, smoking stands, magazine 
racks, etc., will be there when 
he wakes. O 


NIN-AP? 


Work Miracles for 


Automation puts profits 

in the coin-op picture, 

so why pay for tedious 
hand-operated softeners 
when a completely automatic 
water conditioner 

from Water Refining Co 

can work profit miracles 


* 


As basic manufacturers 
and not mere assemblers, 


ve can offer unmatched features, 
full automation and the low cost 


of only $1049 FOB your city! 


Liberal discounts 
to distributors and dealers. 


Write, today, for full details. 


MORE 
PROFIT 
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Coop Advertising 


As an example of the construc- 
tive measures that a vigorous 
association can do, Richard 
Gonda, the director of Cleve- 


MAY llth and 12th 


USE AS MANY MACHINES AS YOU NEED AND DO Ali 
YOUR WASH FOR 10 A LOAD 


DO ALL YOUR WASH FOR 10c A LOAD 


PATRONIZE ANY OF THE BELOW ASSOCIATED STORES 
AND TAKE ADVANTAGE OF THIS FABULOUS SPECIAL 
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ae 277s 23 re 
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01 wen 170 8 pores tqendromet 
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land’s Coin-Op Association, 
showed us this cooperative ad- 
vertising. The ad, reduced here, 
was three columns by 7'4-inches 
and appeared in the Cleveland 
Press. Participating association 
members were listed at the bot- 
tom of the ad. 


Distributors and St. Louis Law 

The attorneys, serving as coun- 
sel for a group of distributors who 
are fighting enactment of an ordi- 
nance by the St. Louis Board of 
Aldermen, has asked us to alert 
the Mound City CoIN-oPerators 
to Board Bill No. 208. This bill 
has already had two readings be- 
fore the Board, and has now been 
referred to the Legislation Com- 
mittee for consideration and rec- 
ommendation. The Bill, intro- 
duced by A. Barney Mueller, is 
to amend Chapter 35, Revised 
Code of the City of St. Louis, 
1948, entitled “Laundries and 
Dry Cleaning” by enacting one 
new section (10-A) which states 
that “No laundry... shall be 
open for business to the public on 
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Sunday nor between the hours of 


12 midnight to 6 a.m., on all 
other days, and each such laun- 
dry shall have an attendant on 
the premises at all times it may 
be open for business to the pub- 
lic, and it shall be unlawful for 
the owner or operator of such 
laundry to have such laundry 
open for business contrary to the 
provisions of this section.” 


"$5.00 Ordinance" Attacked 

A public hearing on the much 
discussed and publicized “$5.00 
ordinance,” Detroit’s attempt to 
impose a yearly tax on coin- 
operated equipment, was held by 
the Detroit Common Council 
September 28. Thanks to an in- 
tensive publicity campaign insti- 
tuted by the coin-operated laun- 
dry industry in the Greater De- 
troit area, the turnout at the 
meeting was so large that it had 
to be moved to the auditorium of 
the City-County Building. As of 
this writing, the Detroit Council 
has not reached any decision on 
whether or not the tax becomes 
law. Don Paquette, executive 
secretary of the Detroit Associa- 
ciation called the proposed tax 
“discriminatory and _ unjustified 
legislation, particularly with re- 
spect to the coin-ops, which, un- 
like other industries, finds more 
than 90 per cent of its capital 
account already subject to per- 
sonal property taxation.” 


Georgia association 

Leon W. Blythe, a coin-opera- 
tor in Columbus, Georgia, noti- 
fies us that he is organizing a 
local association to be called 
Coin-Op Laundries Association 
of Columbus, Georgia. He writes: 
“Our first problem is the sales 
tax penalty imposed on coin-ops 
by the state of Georgia. It seems 
that we have been classified a 


“Rental” instead of a “Service.” 
If you have any information you 
can pass along, please forward it 
as soon as possible—we have to 
face the State Legislature in early 
January. If the local association 
proves successful, I shall under- 
take to organize the whole state 
of Georgia.” 


If anyone does have some con- 
structive comments for reader 
Blythe in regard to his impending 
hearing in the legislature, pass 
them along to COIN-OP, we'll 
make sure he gets them. 


Court rules for coin-op 


Stanley Berkman, president of 
the Coin-Op Division of the 
Massachusetts Laundryowners 
Association, Inc., reports that the 
Small Claims Court ruled in his 
favor Over a customer’s claim that 
her clothes had been stained 
while using the facilities of his 
coin-op. Rather than settling the 
claim, Berkman took it to court. 
The judge ruled that people use 
the machinery in a coin-op at 
their own risk. 


Association Emblem 


A “Charter Member” window 
decal was designed for the newly 
formed Seaway Coin-Op Associa- 
tion. The 734 x 6-inch blue and 
white decal will be placed in all 


ASSOCIATIO 


CHARTER MENBER 





charter coin-ops belonging to the 
Cuyahoga County, Ohio group. 
COIN-OP was present at the inaug- 
ural dinner and has since heard 
that the group held another meet- 
ing and is well on the way to 
becoming a factor in uniting coin- 
Op owners in the county. 


Manufacturers association 


Formation of the National 
Automatic Laundry and Cleaning 
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Council by manufacturers of 
coin-operated laundry and _ re- 
lated equipment has been an- 
nounced. H. J. Mitchell, manager 
of commercial laundry sales of 
Philco Corp., was named chair- 
man of the council’s executive 
committee. “The council will 
concern itself with maintaining 
high safety, health, and other 
standards in automatic laundries, 
especially with respect to machine 
design and installation. We ex- 
pect to work in cooperation with 
local distributors and associations 
of store owners,” Mitchell said. 
“We will also seek to play a con- 
structive role in formulating 
proper regulation for the indus- 
try, but we will oppose excessive 
restrictions that would endanger 
its competitive position,” he 
added. The council plans to open 
a headquarters and information 
office at 7 South Dearborn St., 
Chicago. Clinton S. Darling will 
be executive director. Darling 
was chief executive of the Na- 
tional Automatic Merchandising 
Association for 24 years until his 
recent retirement. He continues 
as its executive advisor. The ex- 
ecutive committee includes: Spen- 
cer N. Rich, Norge; Monte 
Huebsch, Jr., Huebsch; T. W. 
Bruner, Bruner Corp.; John B. 
Lanagan, Standard Change-Mak- 
ers; Peter E. Nehemkis, Jr. 
Whirlpool; L. W. Roye, A. O. 
Smith Corp.; Charles J. Vondran, 
Westinghouse. 


New Georgia Group 

The secretary-treasurer of the 
newly formed Coin Operators 
Laundry Association of Georgia 
writes us that the group, now 
serving Georgia’s Chatham Coun- 
try (Savannah area) has plans to 
eventually serve all of Georgia. 
The primary purpose of the new 
group is to discuss the problems 
common to all Georgia COIN-oP- 
erators. 


Competition Notes 

“... We will not solve our 
problems by burying our heads in 
the sand and pretending these 
problems do not exist. Not one 
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can afford to shirk his individual 
responsibility in solving the prob- 
lems of the launderette industry. 
We must think, plan and act as a 
unit. Until such time when this 
harmony exists, the problems and 
heartaches of many individuals 
will continue to grow... we 
must have strength. We must 
have wisdom, we must have unity 
... This is a direct quote from 
“Launder News,” the official or- 
gan of the Attended Launderette 
Association, Inc. of New York 
City. While we have often locked 
horns with this group, especially 
over the controversial DiCarlo 
business, their exhortation to 
their members is just what COIN- 
oP would advise you to do: COIN- 
OPerators must join, and actively 
participate in, an effective asso- 
ciation. Our industry is being 
attacked by groups organized for 
just that purpose. We must fight 
back, and an effective association 
is the best way we know to do it. 


Tax Meeting 

The Indiana Quick Service 
Laundry Association held a mo- 
bilization meeting October 23 to 
discuss the proposed Indiana 
State tax of $25 per coin slot per 
year. COIN-OP’s assistant pub- 
lisher, Hy Schwartz, who was 
invited to the meeting, spoke on 
the latest laws and taxes being 
proposed in other parts of the 
country. 


New NACLEO classification 
A new membership classifica- 
tion, Associate Member—Store 
Operator, has been approved by 
the National Association of Coin 
Laundry Equipment Operators, 
Inc. The new designation pro- 
vides potential membership for 
the owner of the small coin-op. 
All the benefits of regular asso- 
ciate membership are available to 
the Store Operator member. The 
dues schedule for the new cate- 
gory is: $30 annually for the 
Store Operator having 30 or 
fewer pieces of machinery, and 
$10 for each additional 10 ma- 
chines or fraction thereof. 
The other division, Associate 
continued on page 61 


AN ADDITIONAL $750. 
NET PROFIT PER YEAR 


COFFEE BAR...a complete 
refreshment center in only 
13” of space. 





@ Serves Nescafe and Maxwell 
House coffee, Nestles Hot 
Chocolate or Hot Tea. 


@ Completely Sanitary. 


@ No cleaning or spoilage, 


simple instructions, no main- 
tenance problems. 


@ Coffee Bar holds 180 cups. 


@ Coffee Bar pays for itself in 
less than 4 months. 


@ $2.00 net profit per day, or 
$750. net profit per year. 


Contact now! 


ULTR-O-RAY Vendor 
2940 North 7th St. 
Harrisburg, Pa. 


NOTE: Many areas available for 
exclusive distributorships. 
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CONSTRUCTION 


HIGHER PRoF)y 


YOU CAN GET 
POPCORN’S BIG 
PROFITS WITH THE... 


UR 
PV Vile 
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STURDY 


PER SAiE 


The Gold Medal Popcorn Vendors puts 


7c 


reach. 


profit per dime sale within your 


You'll have more satisfied pa- 


trons as well as better weekly sales. 


Machine pays for itself several times a 


year out of profits. 


Only Gold Medal can offer these fea 
tures: 


A limited number 


up to 8c profit per dime sale 
less than 2 feet square 

takes two nickels or a dime 
completely trouble-free 
completely corrosion resistant 


container cost under 3/10c each 


Dealer inquiries 
invited. 








of areas open. 


MP et 


303 E. Third St., Cincinnati 2, Ohio 


for over 25 years the world’s most re- 
spected name in the Concession Industry. 
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Miami show hails 75th 
coin vending birthday 


he 1960 annual National 

Automatic Merchandising 
Association convention and ex- 
hibit marked the 75th anniver- 
sary of vending in the United 
States and the 25th anniversary 
of the founding of NAMA. This 
year’s six-day meet—October 28 
thru November 2 — was high- 
lighted by the largest exhibit of 
vending equipment and vendible 
products ever assembled under 
one roof. The trade show occu- 
pied almost 100,000 square feet 
of floor space at the new Miami 
Beach Exhibition Hall. 

Equipment displayed consisted 
largely of the refined and im- 
proved models of vending ma- 
chines that are already in service. 

However, the newer equipment 
featured both hot and refriger- 
ated food venders as well as ma- 
chines which dispensed both 
items from a single unit. Other 
new applications shown included 
crushed or cubed ice soft drink 
machines, multiple currency and 
multiple price money changers, 
single-cup instant coffee brewers, 
machines which dispensed com- 
plete hot TV dinners, and even 
equipment that vended phono- 
graph records and photographic 
supplies. 


Leading development 


One of the important develop- 
ments was vending machines 
which return change, thus elimi- 
nating the need for the consumer 
to have at hand an exact amount 
of coinage. 

Some of the equipment exhib- 
ited totals the coins as they are 
deposited, then the difference be- 
tween the vend price and the 
amount deposited is computed 
and the right change returned. 
The deposited money is kept in 


“escrow until payment for the 
purchase is completed. 

Soft drink machines were dis- 
played which have both nickel 
and dime payout, automatically 
loading the payout change from 
money deposited for drinks. 


“Nothing impossible” 

Thomas B. Donahue, NAMA 
president, stressed at the conven- 
tion that there is nothing in the 
engineering area the industry can- 
not now accomplish, or that 
industries outside the field, which 


may not yet have contributed, 
can’t do. 
Other industry spokesmen 


echoed this belief, pointing out 
the entry of electronics into auto- 
matic vending, particularly the 
machines that change paper cur- 
rency, ranging in denomination 
from $1 to $20. These multiple 
currency changers automatically 
reject counterfeit and foreign 
currency and coinage. Such de- 
vices, it was pointed out, open up 
a whole new range of products 
that can be automatically mer- 
chandised since “the dollar is the 
most common piece of money.” 

The NAMA displayed statis- 
tics indicating that the growth of 
vended merchandise during the 
past 10 years exceeded the rate 
of growth of personal consump- 
tion expenditures by more than 
250 per cent, and is greater by 
more than two times the rate of 
growth of GNP (gross national 
product) during the same period. 

Total sales of vended goods in 
1959 was $2.4 billion from the 
four million machines in_ use. 
Continued expansion this year in 
sales and machines in use was 
estimated at seven per cent above 
1959. Sales by 1965, it is be- 
lieved, will reach $4 billion. O 
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Telegraph Key 


continued from page 46 


telegrams can be sent 10 hours 
a day instead of 712. 

Vandalism in the Dahlia Shop- 
ping Center Coin-op is a thing of 
the past. Thefts which plagued 
Rohe in the past seem unlikely 
to occur again. Rohe is paying 
his on-the-spot maintenance man 
$50 a month. But Western Union 
is paying Rohe more than enough 
in rent to negate this sum. Rohe 
is happy. Western Union is hap- 
py. The telegrapher-maintenance 
man is happy. Customers, be- 
cause they now have someone 
around to instruct them on how 
to best use the equipment, are 
happy. 

Rohe claims that he got an 
unusual, if not plain lucky, break. 
But here’s another case where a 
COIN-OPerator, facing an insur- 
mountable-looking probiem, used 
his imagination and came up with 
a right answer. O 


by RUBIN BRAUN, Technical Editor 


Q. Customers continue to com- 
plain about lint on their clothes 
after washing. What can be done 
to solve this problem? 


A. One of the first things you 
can do is to suggest that lint- 
producing cloths made of flan- 
nel and other soft-finished fab- 
rics be washed apart from the 
non-lint producing items. You 
may also suggest that the lint- 
producing items be tied tightly 
inside a pillow case and washed 
with the rest of the load. The 
clothes inside the pillow case will 
come out clean. If these precau- 
tions are not used, tell the cus- 
tomer to wrap cellophane tape 
around her hand, adhesive side 
out, and “brush” the lint off the 
clothes. Lint removing mits, 
rollers and brushes are being 


marketed. It might be a good 
idea for you to vend these items. 


Q. In the August issue you told 
a reader that he didn’t have to 
replace an entire timer if only 
one part of it went bad. Does 
this hold true for the water 
valve? 

A. Yes. We discuss the water 
mixing valve in the Maintenance 
Manual elsewhere in this issue. 
The valve consists of several 
parts, such as solenoids, plung- 
ers and seats, diaphragms, and 
thermostats. These parts may 
be kept in stock. 





Rubin Braun, COIN-OP's Technical Edi- 
tor, welcomes your questions. Address 
questions to Rubin Braun, COIN-OP, 
10 East 40 St., New York. 








PN em 
LEADS THE WAY ...AGAIN! 


i 


| COIN SLIDES... | 


NOW! Cut out so 
many service calls! 
xT 
YOUR CUSTOMERS WILL 
LOVE THEIR easy to push 
SMOOTH action. 


Write today for FREE catalog. Discount 
prices to all coin stores and route op- 
erators. 





HEATH SALES CO. « 


572 POPLAR ST. PHONE SH 5-0161 
MACON, GEORGIA 
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for ALL coin meters. | 
REPLACE your hard : My: 
to push rough slides % 





ITs HERE / £ 
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Both Sides Both Sides NEW & | 
continued from page 18 continued from page 19 OPENINGS ford 
St., 
YES NO — NEW ENGLAND — at 3 
; i ak i Spice 
these closing hours will work to making a living by offering the Henry and Mary Therriault have a : 
their advantage. It will save them public the service they need in | opened their new Laundromat in ‘tor 
money on_ utilities. And, I complete safety and at low Winooski, Vt. St 
wouldn’t worry about losing cus- _ prices.” Op 
tomers, because when no store is These are typical of the re- Leo Dorsey has opened his Laun- ial 
open after a certain time of night, sponses, especially as regards dromat at 72 King St., Burling- ; 
the customer can’t stray toacom- public safety and public con- | ton, Vt. 
petitor.” venience. These coin-operators Eas 
In summation, those operators agree that the needs of the cus- Jerry Winner, of St. Albans, Vt., Che 
who favor having legislation tomers of each individual coin-op is converting to a coin-op, self- five 
passed affecting coin-ops fall into should indicate to the owner just service Laundromat. in / 
three categories. The first encom- —_ how that coin-op should be run. lan 
passes the owners who believe The universal negative response | General Electric E-Z Laundries | Squ 
that the industry must initiate seems to be that what is good for Opening in the Connecticut area Bre 
legislation and that these laws the goose is not necessarily good include: Tom Perrone, 604 North \ Tre 
should control safety measures. for the gander. Colony St., Wallingford; Nich- | Ci 
A second group believes that it is In regard to Sunday closing in olas De Nicola’s L & N Laundry, | Nas 
in the best interest of the industry particular, the responses, both Bank and Peter Sts., Waterbury; “a 
to have an attendant on duty. pro and con, went deep into re- Henry Santa Barbara’s Santa a 
Falling into the third category are ligious and sociological feelings. Barbara Laundry, 1000 Woolcott ag 
the COIN-OPerators who believe The editors of COIN-oP feel that Rd., Waterbury; Charles Mead, _ 
that legislation affecting the hours this is material for a future “Both 23 Utica St., Devon: The G.E. Mr 
of operation are in order. © Sides of the Coin.” © Coin-op, 1888 Main St., Strat- wy 
Cel 
/ del 
; neta op Losing Profits | 
H\ Jo 
1 7 To Dry-Cleansers! © ss 
HO % DO WHAT THEY DO . . . ADVERTISE > sal 
. . . . WITH BOYD'S COPYRIGHTED SIGNS. na 
Me * HOW LONG SINCE oP pe A Boston, wr action- dr 
packed ''WA and SAVE" signs, make 
YOU WASHED YOUR customers wash-minded again. Bring you ) 
? NEW added profits now going to dry- 
BLANKETS? cleansers. Signs cover BLANKETS, CUR- 
WASHING "TOPS" TAINS, DRAPES AND  SLIPCOVERS. ) W 
DRY-CLEANING BOYD'S signs also awaken forgetful cus- 
AT 1/3 THE COST tomers into washing many of these items, In 
not washed for months. Printed in black ) ; 
30" on the new spectacular DAY-GLO orange, St 
aid these signs cost only $5.95 for complete >j 
set, postage paid. (sorry—no C.O.D.'s) Mail check with name and address pl 
to BOYD'S PATROL, Adv. dept., 18 Magnolia St.. Arlington 74, Mass. W 
Do it now, get DAY-GLO window poster FREE. For night-patrol or clean- 
ing service in New England, write same address. } 

CIRCLE NO. 45 ON POST CARD 7 
¢ 
al 
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( 
I 

More winter business from your Coin-Op Hair Dryers 
More women use more often during cold weather } V 

THE NEW COIN-OP HAIR DRYER... 

A must in every successful coin laundry N 
@ Adjustable money receptacle. |0c for 10 Minutes; 25c for \ 
30 Minutes \ I 
@ All parts maintenance free. No delays or lost customer I 
volume. k 

@ Reinforced steel back plus built-in floor brackets for 
protection against pilfering and vandalism. d 
COIN-OP uses minimum store space for maximum profits. ( 
For complete information write: i 
COIN-OP INDUSTRIES, INC. 1 
Pioneer Bldg. Suite 605 C 
St. Paul 1, Minnesota tloud tofAuSen | ( 
"What with all the conveniences here, | decided to move in!" \ 
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ford; Charles Lucire, 453 Main 
St., Cheshire; The G.E. Coin-op 
at 319 Main St., Southington; Ray 
Spielman and Louis Tavilt’s coin- 
op in Rockville; Dr. Steven Ham- 
ilton’s coin-op, 228 North Main 
St., Waterbury; The G.E. Coin- 
Op, 230 North Main St., Water- 
bury. 


— EAST — 

Eastern Laundercenter, Inc., of 
Chester, Pa., which operates in a 
five state area, reports new stores 
in Allentown, Philadelphia, Ore- 
land, Northampton, Kennett 
Square, Oxford, Moscow and 
Broomall, all in Penn., and one in 
Trenton, N. J. 


Cindee’s Enterprise, Inc., with 
branches in Malone and Ticon- 
deroga, New York, is opening its 
third coin-op in Plattsburgh, 
m.. ¥. 

Mr. H. G. Dobkin of Bala Cyn- 
wyd, Pa., opened a Launder- 
center on South 60th St. in Phila- 
delphia, Pa. 


— SOUTH — 
Joseph A. Alexandrowicz, a 
former soft drink promotional 
salesman, has opened a Maytag 
coin-op, the Melody Coin Laun- 
dry, in De Land, Fla. 


— NORTH — 
Wisconsin Metered Laundries, 
Inc. opened an Econ-O-Wash 
store at the Pilgrim Village Shop- 
ping Center Menomee Falls, 
Wisc. 


Spic & Span Launderers and Dry- 
cleaners opened an Econ-O-Wash 
at the Mitchell Park Shopping 
Center, Milwaukee, Wisc. 


Wilfran, Inc. opened an Econ-O- 
Wash coin-op at Hilbert, Wisc. 


Schmidt U-Wash-It, Five Mile & 
Middlebelt, Livonia; Edward 
Vandenburg Coin Laundry, 
15153 10 Mi. Rd., East Detroit; 
Gensler Coin Laundry, 15377 S. 
Telegraph, Monroe; Farmington 
Automatic Laundry, 517 Auburn 
St., Pontiac; Lelon Reid Auburn 
Coin Laundry, 517 Auburn St., 
Pontiac; Hurwitz’s U-Wash-It, 
4098 West Jefferson, Ecorse; 
B & L Clean Spot, 4561 E. Nine 
Mile, Warren; Clarence King’s 
Coin Laundry, South U.S. 23, 
Tawas City. 


— CANADA — 
Coin-Op Holdings (Duncan) 
Ltd. have recently opened a 


Speed-Wash coin-op in Duncan, 
B.C. Canada. 


George Romanow and AI Dick- 
son now have a Speed-Wash 
store in Vancouver, B.C., Can- 
ada. 


Gilbert Manning of Penticton, 
B.C., Canada has opened a 
Speed-Wash in that city. Man- 


NOW IS 
THE TIME 


TO MOVE 
INTO 


THIS 


SLICK FABRICATED COIN-OP BUILDING 


e Amazing low cost 


@ No rent to pay 


ning is preparing to open a sec- 
ond Speed-Queen equipped store 
in Kelowna, B.C. 


Jack Wills, 264 Walkers Line, 
Burlington; Don McGee, 116 
Glenwood Ave., St. Catherine’s; 
Ernie Rohner, King Wm. & Went- 
worth’ Sts., Hamilton; Mitchell 
Kita, 74 Gage Ave. South, Ham- 
ilton; Mike Milwski, 38 Elmhill 


Ave., Rt. +2, Ancaster; Cliff 
Biggs, 347 Walkers Line, Bur- 


lington; Frank Miller, 131 East 
Ave., South, Hamilton; Al Sears, 
52 York Rd., Dundas, . . . are all 
planning to open Philco Bendix 
equipped coin-ops in the province 
of Ontario, Canada. 


If you know of new coin-ops 
opening in your area, please send 
us the name and address of the 
owner and location of the new 
store. Mail to: OPENINGS, C/O 
coin-op, 10 East 40th Street, 
New York 16, New York. There 
is no charge for this service. O 


LOOK WHAT YOU GET: 





* Completely erected * Floor to ceiling picture-frame aluminum glass front includes 
2 sliding doors, 2 windows, 2 swinging doors * 104' inside fluorescent lights, 2 outside 
recessed lights in porch ceiling, utility room light, 4 inside receptacles * Insulation in 
walls and ceiling * Roof and exterior of lifetime aluminum * Interior dry-wall construc- 
tion, taped, ready for your color scheme * Aluminum side door and louvered utility 
room door * Gas furnace 


FHA FINANCING TERMS 


FHA financed up to $3500 under Title 1, Class 2 (a), 
Section 201.1 (i) 


Saatlick ovew stones, 


320) South Clinton Street 


New Maytag-equipped stores in 
Michigan include: Lowry’s Coin 
Laundry, 220 West Eight Mile, 
Hazel Park; F. & C. Coin Laun- 
dry, 1043 Leonard St., N.W., 
Grand Rapids; Mitchell Coin 
Laundry, Main St. & Canal St., 
Tekonsha; Tait’s Coin Laundry, 
937 Ann Arbor Rd., Plymouth; 
Carl Schmidt U-Wash-It, Mt. 
Elliott & Georgia, Detroit; Carl 


JOBBER 
INQUIRIES 
INVITED! 
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NORGE Opens a Huge New Market with Coin 
Operated Dry Cleaning. One of America's 
most Fabulous Untapped Profit Opportunities 
has been Opened Wide for the First Time by 


the New 


COIN OPERATED DRY CLEANER 
Today is the Day to Get Started 


We can give you all the details about the 
NORGE Dry Cleaner, NORGE Coin Operated 
Launderies plus how to get started. Don't wait! 
The opportunity is knocking right now! 


WRITE! PHONE! WIRE! 


RICH LAUNDRY MACHINERY COMPANY 


Authorized Norge Commercial Distributor 
MICHIGAN OHIO WISCONSIN 


1514 WEALTHY S.E., ROOM 214 
Grand Rapids 6, Michigan 


For Nationally Adver- 
tised Products for Sale 
in Your Bulk or Package 
(boxes, envelopes) Dis- 
pensers— 


CALL or WRITE 


THE MINNESOTA CHEMICAL CO. 


Box 3031 2285 Hampden Ave. 
Milwaukee 18, Wis. St. Paul 14, Minn. 


NOW AVAILABLE 
TO COIN-OPS 


The Revolutionary 1961 


Wr 


DRY CLEANER & 
LAUNDRY VILLAGE 


EXCLUSIVE BORG-WARNER 
5 year financing (to 90°/, 
Write, wire, phone or 
just drop in to see us 


Laundercoin Sales Corp. 
114 Montague Street, Brooklyn, N, Y. 
ULster 5-7658 
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NEW ENGLAND 
Coin Laundry Equipment Dist. 


Est. 1935 


MAYTAG 


Commercial Washers & Dryers 
HOYT Dryers * NATCO Boilers 
STANDARD Coin Changers 


COIN-OPERATED 
AUTO, DRY CLEANING 


MAC-GRAY CO., INC. 
60 Albany St., Cambridge, Mass. 
UN 4-9760 


MID-SOUTH COIN-OPS 


Your Headquarters for 


TIDE + DASH + ALL 


BEADS O' BLEACH 
20 MULE TEAM BORAX 
STA-FLO STARCH 


IDEAL CHEMICAL & SUPPLY CO. 


P. O, BOX 5597 





Your Headquarters for 


PACKAGE or BULK 
SOAP and BLEACH 


% One Delivery ye One Responsibility 
% One Monthly Statement 


G. R. Schmidt Company 


2815 LOCUST ST. ST. LOUIS, MO. 


AN INDEPENDENTLY OWNED COMPANY 
OFFERING BETTER SERVICE 
FRanklin 1|-1400 


Your Headquarters for 


MILNOR » HUEBSCH + CISSELL 
WEBEN and KISCO EQUIPMENT 


Your Local Distributor for 
EASY VELVAPOWER WASHERS 


in OHIO, WESTERN PENNSYLVANIA, 
and NORTHERN WEST VIRGINIA 


BELENKY, INC. 


60 So. High St., Akron 8, Ohio 
FRanklin 6-2151 





IONIAN 


MEMPHIS 4, TENN. | 


DISTRIBUTORS 
SALES - SERVICE - PARTS 


WASHERS—DRYERS—EXTRACTORS 
COIN CHANGERS—DISPENSERS 


SPEED QUEEN, HOYT, MILNOR 
BOCK - NATCO - HUEBSCH 


SOAPS - DETERGENTS 


MORWHITE, INC. 
ALBANY 


HEmlock 4-7171 4-7172 4-2214 





Your Headquarters for 


WASHERS « EXTRACTORS 


Your Local Distributor for 


PHILCO + BENDIX 


in Maine @ N. Hampshire © Vermont 


CRAIG SUPPLY CO., INC. 


DURHAM, N. HAMP. 
Tel. UN 8-5559 


YOUR HEADQUARTERS FOR 
Complete Coin Laundry 
Equipment... 


Speed King Washers * Dryers 
Extractors * Heaters 
Coin Changers * Dispensers 
and Supplies 


Virnginia- Carolina 
Laundry Supply Corporation 


212 W. 7th Street — Richmond, Virginia 
Phone BElmont 2-6703 





Your Headquarters for 


L. M. DETERGENTS... 
L. M. BLEACH... 
L. M. STARCH 


We invite you to visit our showroom 
to see our complete stocks of mer- 
chandise for your needs. 


J. LEVIN SONS CO. 


7610 W. Chicago — Detroit, Mich. 
TExas 4-6920 
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PARTS * SALES * SERVICE 


Authorized distributors 
for 


COIN-OPERATED LAUNDRY 
and DRYCLEANING EQUIPMENT 
IN 
ALABAMA, ARKANSAS, 
LOUISIANA, MISSISSIPPI, 
TENNESSEE and NORTHWEST 
FLORIDA 


ASSOCIATED INDUSTRIES, 


First National Bank Bldg., 
Phone: 7-7611 


INC. 


Jackson, Tenn. 


FRIGIDAIRE 


Award of Merit 


FOR OUTSTANDING 
CUSTOMER prot 


FRIGIDAIRE a Pe eng 


. Sales - Service 
“ OHIO © W. VA. © KY. 
PENN. « IND. 


ices ine 


“15 N. PERRY ST. © DAYTON 2, OHIO 


Laundries . 


Associations 


continued from page 55 


Member—Route Operator, re- 
mains unchanged. Operators who 
have both route and store busi- 
nesses will have their dues deter- 
mined in accordance with each 
activity. Anyone desiring more 
information should write to: The 
Executive Secretary, NACLEO, 
Dupont Circle Bldg., Washing- 
ton 6, D.C. 


New N.A.M.A. boss 

Thomas B. Hungerford, gen- 
eral manager of National Auto- 
matic Merchandising Association 
since August °59, has been named 
the executive director. He suc- 
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Vending Supplies 
Calusa Chemical Packettes 


Starch 
Calbrite 


Calmor 


Calamatic 
Calchlor 
30-S Detergent 
Local Stocks 


The FRY BROTHERS Co. 


3600 Cardiff Ave. 
Cincinnati 9, Ohio 

TRinity 1-3600 
10131 Elk Ave. 


Cleveland 8, OhioLouisville 8, Ky. 
ULster 1-1055 MElrose 5-7435 


COMPLETE SUPPLIES 
Serving New England 


SUPERIOR PRODUCTS CO., INC. 
50 Tufts Street 
SOMERVILLE 46, MASS. 
Phone 625-7110 


SOAP + BLEACH - BLUE 


BREAK + STARCH 
Package and Bulk 


Your local distributor for: 


CALUSA * COWLES 
LEVER BROS. ¢ 


Sales and Service: 
IDAHO ¢ WYOMING 


UTAH e 


LAUNDRY SUPPLY CO. 
270 West Ist North, Salt Lake City, Utah 
EM 4-6405 





ceeds Clinton S. Darling who had 
served in the capacity of execu- 
tive director from 1936, the time 


of the N.A.M.A.’s — inception, 
until August 1 of this year. 


Thomas B. Donahue, N.A.M.A. 
president, announced that Darling 
has been retained by the associa- 
tion as an executive consultant. 


P.R. Board retained 


The appointment of The Pub- 
lic Relations Board, Inc., Chi- 
cago, as public relations counsel 
to the Coin Machine Council was 
announced recently by Louis E. 
Casola, Council president. The 
move, Casola said, marks the 
successful completion of the first 
phase of activity for the Coin 


415 E. Woodbine St. 


PROCTER & GAMBLE 


INC. 


Commercial 


LAUNDRY and DRY CLEANING 


MACHINERY SALES 

5806 TROOST 
KANSAS CITY, MO. 

For Information on 
The Fabulous 





COIN OPERATED CLEANING 
AND LAUNDRY EQUIPMENT 


Call or Write Us Now! 
We Serve the Entire 
Western Missouri and 
Eastern Kansas Area 


Econ-0-Wash & Detrex 


Sales & Service 
Equipment & Supplies 
Commercial & Coin-Op 
Laundry & Dry Cleaning 
in 
Penna. - Ohio - W. Va. 


BENSON EQUIP. CORP. 





P. O. Box 11728 — Pittsburgh 28 


LOcust 3-5990 





Machine Council, public relations 
arm of all segments of the coin 
operated industry. CMC _ head- 
quarters in Chicago. Casola ex- 
plained that the initial phase con- 
sisted of defining the goals of the 
organization, its formation; and 
building its membership. The 
appointment of public relations 
counsel means intensified effort 
toward the Council’s objective— 
assembling and issuing informa- 
tion about the industry to edu- 
cate the public. At the same time, 
Casola announced the formation 
of a public relations steering 
committee from the Council to 
guide and work closely with its 
new agency (PRB) in integrat- 
ing activities. O 


EM 3-1660 


Letters 


continued from pag? 6 


matic merchandising. In this re- 
port we will attempt to identify 
and evaluate growth trends and 
technological changes in_ the 
vending industry which will be 
of significance during the next 
decade. Coin-operated laundries 
are, of course, an important part 
of automatic merchandising. I 
have had a great degree of diffi- 
culty in attempting to determine 
the current position of _ this 
segment of the industry. 

I would appreciate it if you 
could indicate your opinion as to 
the number of establishments and 
their approximate rate of growth. 
Also there seems to be disagree- 
ment concerning the number of 
professional laundries which have 
established their own coin-oper- 
ated subsidiaries. I will be grate- 
ful for any help that you can give 
me. 

John McKelvey 


Industrial Economist 
Stanford Research Institute 
Menlo Park, Calif. 


COIN-OP, and our sister publi- 
cation, CLEANING LAUNDRY 
WORLD, recently completed a sur- 
vey of the industry. We found 
that there are between 17,000 to 
20,000 coin-ops in existence to- 
day. The figure increases daily. 
About 65 per cent of the owners 
are independent operators. The 
other 35 per cent are professional 
laundry and drycleaning plant 
owners. We're sending you the 
complete report of the “Profile of 
the Coin-Op Industry.”—Ed. 


Pay Toilets? 

| received my first issue of 
COIN-OP. Enjoyed reading it very 
much. You have done a wonder- 
ful job. I have been told by our 
city health officer that I will have 
to install a toilet in our laundry. 
Would you suggest putting in a 
free or pay toilet. 


William Mangen 
Rutland, Vt. 

We call your attention to our 
June issue’s “Both Sides of the 
Coin” feature. As you can see 
from reading this article, both 
sides have valid arguments. You 
must pick the side that best suits 
your store.—Ed. 


Recommends COIN-OP 


“. .. There is now a national 
magazine called COIN-oP. It is 
devoted completely to coin-oper- 
ated stores, their problems and 
how other operators solve them. 
Distributors and manufacturers 
advertise the very latest in equip- 
ment and products . . . also gives 
tips which can really help you. 


This magazine is tops and we 
urge you to write for your 
CONV... 


Gene McDuffie, President 

South Texas Coin-Operated 
Laundry Association 

San Antonio, Texas O 
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BULK DETERGENT 
OS Nel eA ie): 


5 COLUMN 10-20c 
BOX VENDER 


NOW—A 
FULL LINE OF 
me) ais ic) 3) ay 

BLEACH 

VENDERS 
TO FILL ANY 

133 
WRITE FOR 
FULL DETAILS 


2 COLUMN 20c 
BOX VENDER 
WALL MOUNTED 





Brecle 
BaF 


5 COLUMN 10c 
BOX VENDER 


2 COLUMN 10c 
BOX VENDER 
WALL MOUNTED 


5727 W. 36th Street 


panne COMPANY 


MINNEAPOLIS 16, MINN. 
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Ask your Jobber or write 


R B COMPANY Maywood, Calif. 


POPULARITY PACKAGES 


for Coin-Ops 


Making satisfied customers right 
and left—east, west, north and south. 
Ask your laundry supply distrib- 
utor about Luse’s Lo-Sups, the 
condensed-suds detergent; SAFE- 
WHITE BLEACH, safe for all wash- 
able fabrics; and Lumar, the 
original powdered fabric softener. 
He knows how popular they are! 
They have two compartments, 
each containing enough for an 
average 9-lb. load. At 10¢ they 
give you a handsome mark-up. 


aod ' . J ° a 
wae = To fit your present machines or inquire 
about special Marlyn machines. 


MARLYN CHEMICAL COMPANY, Inc., Lakeview, Ohio 
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CARRY-ALL 


The last word in laundry carts 
designed for automatic laundry 
industry. 


Chrome plated tubular steel 
carriage. Heavy duty ball bear- 
ing casters. Serial numbered 
plate you can register in case 
of loss. Your choice of three 
different size steel wire baskets 
protected with six non-marking 
rubber bumpers. 


This is our I5th year in pro- 
ducing quality carts and 
baskets for laundry use. 


P.O. Box 28 
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CLASSIFIED 
ADVERTISEMENTS 






QUINOA 
Pesce ese see SSeS SSeS SS SSS SSeS SS SSS Se Sees sss esses sss, 
i 
1 CLASSIFIED ADVERTISING RATES: FACE CAPITALS—10c per word. Mini- : 
j First insertion—Light face type—l5c mum charge on all: $2.50 per insertion. i 
1 per word, BOLD FACE CAPITALS— Add the cost of 10 words if a box num- 1 
1 20¢ per word, 10% discount on 8 con- ber is used. i 
1 secutive repeat insertions. EXCEP- COPY: Must be received before the 15th 2 
! TIONS SITUATIONS WANTED: of the month preceding issue. Payment 4 
: Light face type—5ie per word. BOLD must accompany order, 2 
a 
1, 5 


FOR SALE 


. Forced to sell be- 
cause of death of operating partner. For details 
write: GLM, Inc., 52 East Independence Street, 
Shamokin, Pa. 





Two Coin-O-Matic laundries. One—20 washers & 6 
dryers, One—20 washers & 7 dryers. Amaryl Smith, 
277 4th St.. N. W., Medicine Hat, Alberta, Canada. 





MACHINERY FOR SALE 


COIN-OPERATED 
SLENDERIZING BQUIPMENT 


Automatic cyclers, vibratory massage belts. massage 
tables, massage rollers Demonstrators—priced below 
mfg's cost. 
Slendermatic, Inc. 
1455 Harrison Ave., Cincinnati 14, Ohio 





USED EQUIPMENT 


MacLevy-Figurama, largest manufacturer, has used, 
demonstrator and coin-op slenderizing equipment; 
year warranty, Catalog. Call collect: Mr. Husing, 
MU 5-8620 or write: MacLevy, 189 Lexington Avenue, 
New York 16, N. Y. 








DEALERS WANTED 





COIN OREPATED LAUNDRY EQUIPMENT 


National Distributor has franchise territories avail- 
able in Canada for West Coast, Prairie Provinces. 
and Atlantic Coast Provinces. No investment re- 
quired. Unlimited financing available. Investigate. 
Launderama Limited, 69 Eglinton Ave. East, Toronto 
12, Ontario. 








BUSINESS OPPORTUNITIES 





Laundromat, Traverse City, Michigan. First, 
est and Finest in Northern Michigan, Operating 
three years—New building, very good business 40 
Washers 10 Dryers 25 Ib, Washers 50 Ib. Extractor 
Ironrite lroners. Box 100, Coin-Op, 10 East 40th St., 
New York 16 N. Y. 


Investors wanted for G.E. 
tributorship in New England and in _ profitable 
coupon dispensing machine business. Interested 
Parties contact: Automat Laundry, 84 Cedar Court, 
Cheshire, Conn. 


coin-op equipment dis- 





OPERATORS — NEW MEXICO, ARIZONA, WEST 
TEXAS. "SANDY" the mechanical horse at 10 cents 
per ride w'll make more profit with less maintenance 
than anything in the store—The KIDS love it, so will 
you. Write Bill Keith, Distributor, 714 N. Mesquite, 
Carlsbad, N. Mex. 


DECEMBER, 1950 


SERVICES & SUPPLIES 


ORES NE TE ARR  e  ABIRH NE ROE 
CONSULTANT & MAINTENANCE SERVICE—Surveys 
conducted for construction, purchase or trouble- 
shooting of quick-service, attended or coin-op plants. 
Complete information supplied: from location study 
to layout and installation. Service contracts avail- 
able for equipment maintenance & repairs. Rubin R. 
Braun, Consultant. Harry Cohen Associates, 745 
Fifth Avenue, New York 22, New York. Telephone 
ELdorado 5-1353. 





MISCELLANEOUS 


Bulkheads custom fabricated to your specifications 
under your label dealers only. We ship anvwhere. 
Olson Products, North Branch, Minn. Write or call 
Isanti—Riverside 2-5654. 





NOW A SINGLE RELIABLE SOURCE FOR DISPLAY 
MATERIAL—SALES BOOSTERS—SUPPLIES—NECES- 
SITIES. ESPECIALLY DESIGNED FOR COIN-OP 
LAUNDRIES. WRITE FOR FREE CATALOG 
ADCRAFT SALES PROMOTION COMPANY 
1631 E. GRAND BLVD 
DETROIT I!, MICHIGAN 





COIN BOX SPEED WRENCH 
Perfect for the busy coin-op owner. Collects 32 
unit store in 15 minutes. Just a simple twist of the 
wrist. No more aching fingers or cramped hands. 
$3.95 each, post paid only. Satisfaction guaranteed. 
H. Goodwin, 449 Dunham, Des Moines, lowa. 


DEALERS 
WANTED 


Coin-Operated Laundry 
Equipment 


National distributor has fran- 
chised territories available 
throughout the country. No in- 
vestment required. You must 


have coin-op sales experience. 
Unlimited financing available. 
You owe it to yourself to in- 
vestigate our offer. 


WHITE CLOUD 


The Robert A. Cloud Company 
877 East High Street 
Lexington, Kentucky 
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Will, trade, 10, Heath-Monarch, 20c Coin Chutes 
for 50c-2 quarter coin changer, or soap dispenser 
GTB, Box 562, Hemphill, Texas. 


SS 
Closing out Comco water heater models 700. 500 


under distributor cost. New, full warranty. Business 
Sales, Inc., 20129 Conant, Detroit 








Use this 
coupon for 


quick action 


FOR TOP RESULTS— 
COIN-OP CLASSIFIED ADS 


If you’re in the market to buy or sell . . . hire a good man... or 
seek better business opportunities, COIN-OP Classified Ads are the 
answer. COIN-OP Classified gives you action. It’s your biggest adver- 
tising bargain. Put COIN-OP Classified to work for you—and watch 


the results! 


USE THIS FORM TO ORDER YOUR CLASSIFIED AD! 


Print or type your advertising message here: 


Name 


Run this classified ad 


times. | am 


(number) 


enclosing $ 
to cover cost. 


City, 


Company or Business 
Address 


Zone State 


Clip & mail to: Classified Department, COIN-OP, 10 East 40 Street, 
New York 16, New York 
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in unity there is strength! 


YOU WILL PROFIT THROUGH MEMBERSHIP 
IN YOUR LOCAL ASSOCIATION 


e ENJOY THE PROTECTION and 
service that mutual association and 


organization can provide. 


e ENJOY THE BENEFITS of belonging 
to an organization created to pro- 
mote your welfare. 


ADVERTISERS’ INDEX 


¢ ENJOY THE SATISFACTION of be- 
ing actively identified with other 
leaders in promoting the well-being 
of the quick-service—coin-operated 


laundry business. 


ARKANSAS 


M. K. Baker, President 

Arkansas Coin Laundry 
Association 

P. O. Box 3356 

Forest Park Station 

Little Rock, Arkansas 


CALIFORNIA 

George Gishel 

Exec. Secy. 

Eastbay Automatic 
Laundry Association 

1880 Solano Avenue 

Berkeley, California 


CONNECTICUT 

|. A. Lehrer, Attorney 

Connecticut Self-Service 
Coin-Operated 
Laundry Association 

983 Main Street 

Hartford 3, Connecticut 


FLORIDA 

G. O. McMillin, 
Secy-Treas 

Coin Laundry Operators 
Association of Florida 

1203 Willow Lane West 

Cocoa, Florida 


GEORGIA 


Leon W. Blythe 
Coin-Op Laundries 
Association of 

Columbus 
P.O. Box 5304 
Columbus, Georgia 


ILLINOIS 


Adolph Klein, President 
Midwest Association of 
Automatic Laundry 
Stores of Chicago 
134 North LaSalle Street 
Chicago 2, Illinois 


will be no obligation. 
Name . 


Business . 


Address .. 


COIN-OP Magazine 
10 E. 40 St., N. Y. 16, N. Y. 


[] Please send me further details on the 
local association of coin-operated laundry 
owners in my area. | understand there 


lems. 


e ENJOY THE BENEFIT OF exchang- 


ing opinion on mutual business prob- 


e ENJOY ADVICE on problems per- 


taining to taxes and finance. 


CONTACT YOUR LOCAL ASSOCIATION DIRECT 


IOWA 
Mrs. Don Proudfit, Secy 


lowa Coin Laundry 
Association 

2727 Guthria 

Des Moines, lowa 


INDIANA 


Bill Watkins, Secy-Treas. 
Indiana Quick-Service 
Laundry Association 
1027 John Street 
Anderson, Indiana 


KANSAS 
William Drumond, Jr., 


Secy-Treas 
Mo-Kan Coin-Op 
Owners Association 
1813 Central Avenue 
Kansas City 2, Kansas 


MARYLAND 


Charles B. Milstein, Esq. 
Coin-Op Laundry Asso- 
ciation of Maryland 

403 East 25th Street 
Baltimore 18, Maryland 


MASSACHUSETTS 


G. L. Rayner, Manager 
Coin-Op Laundry 
Division 
Massachusetts Laundry- 
owners’ Association 
20 Providence Street 
Boston 16, Massachusetts 


MICHIGAN 


Les Cheeseman 
Secy-Treas. 
Michigan Automatic 
Laundry Association 
625 Sunnyside Drive 
Cadillac, Michigan 


FOR 


D. E. Paquette 

Exec. Secy. 

Coin-Operated Self- 
Service Laundry 
Owners Association 

2130 Dime Building 

Detroit, Michigan 


NEW JERSEY 


Samuel Supnick, 
Attorney 


Coin-Op Laundries of 
South Jersey 
716 Market St. 
Camden, New Jersey 


NEW YORK 


Bill Ferber, President 

American Automatic 
Laundry Foundation 

6 East 45 Street 

New York, New York 


OHIO 


Richard Gonda, 
Attorney 

Coin-Op Association 

75 Public Sq. 

Cleveland, Ohio 


Gene Ackerman 

Seaway Coin-Op 
Association 

111 Portage Trail 

Cuyahoga Falls, Ohio 


TEXAS 


Gene McDuffie, President 

South Texas Coin- 
Operated Laundry 
Association 

107 Barrett Place 

San Antonio, Texas 


INFORMATION ON THE 
ASSOCIATION IN YOUR AREA fill 
out and return this coupon today. 


Absco-Clean Chemical Company 5I 
Oren 0 uh couenaman: 17 
American Machine and Metals, Inc. 32, 33 
Associated Industries ... 61 
Automatic Service & Supply Co. 57 
Belenky, Inc. 60 
Benson Equipment Corp. él 
Bock Laundry Machine Company 6 
Boyd's Patrol .. 5 bition 58 
C & C Manufacturing & Dist. Inc. Cover II 
Cissell Manufacturing Co., W. M. 7 
Cloud Co., Robert A., The . . $3 
Coin-Op Industries, Inc. 58 
Commercial Laundry & Drycleaning 61 
Commercial Water Heater Co. 47 
Cook Machinery Co. 24, 25 
Craig Supply Co. .. 60 
Fry Bros. Co. él 
Glover, Inc., Bill 39 
Gold Medal Products Co. 56 
Heath Sales Co., Inc. 57 
Huebsch Manufacturing Co. 29 
Ideal Chemical & Supply Co. 60 
International Dryer Corp. Cover III 
lronrite, Inc. . 8,9 
Laundercoin, Inc. 60 
Laundry Supply Co. 6l 
Lestoil Products Inc. 35 
Levin Sons Co. 60 
Mac-Gray Co., Inc. 60 
Marlyn Chemical Company 62 
Mid-States Supplies, Inc. bl 
Minnesota Chemical Co. 60 
Morwhite, Inc. 60 


National Cleaning Equipment Corp. 55 


Norge Sales Corp. 43 
Philco Corporation 27 
Procter & Gamble Co., The Cover IV 
Raxant Corp. 45 
R. B. Company 62 
Rich Laundry Mchy. Co. 60 
Schmidt Co., G. R. 60 
Slick Drive Up Stores 59 
Smith Corp., A. O. | 
Softener Corporation of America 2 
Solupak Company 62 
Speed Queen — Div. of McGraw- 
Edison Co. .. 30 
Standard Change-Makers, Inc. 13 
Superior Products Co. él 
Temco Aircraft Corp. : 16 
Troy Laundry Machinery 32, 33 
Ultro-Ray ea 55 
Vendrite Company . VI 
Virginia-Carolina Ldry. Supply Co. 60 
Wascator & Wascomat of America 3 
Water Refining Company ; 53 
Weben Industries, Inc. 36 
Whirlpool Corporation ........ 20, 21 
Zeolux Corporation af 5 
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360 Ashburton Avenue, Yonkers, New York 





ARE 
mL Lesh Lal 
| did: 
VERS 
DISTURBING 
YOUR 
ig 14: 
OF 
aah Ls 

























patent pending 





CIRCLE NO. 81 ON POST CARD 


MMA. 





If so, you'll be glad to know 
that International, producing 


the industry’s completely new 
dryers, has engineered serv- 
ice calls OUT of its marvelous 
Mark V. International engi- 
neers stick to business. And 
that’s the business of manu- 
facturing the very finest 
dryers available—not dryers 
with built-in gimmicks that 
offer you only headaches and 


costly service calls. 


International tumblers are 
simple and superb. Years of 
experience and the expert 
skill of men who pioneered 
the development of the auto- 
matic dryer stand behind the 


Mark V, an engineering 


masterpiece helping to make 
the coin laundry industry 
great. Look to International 
for precision and look to the 
International line for perfec. 
tion that won’t disturb your 


peace of mind. 


INTERNATIONAL DRYER CORP. 


YOnkers 5-3616 


ONLY BUSINESS IS DRYERS BETTER DRYERS 












W! COIN-VENDED DAs 
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Satisfies your customers as it protects your washers 
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cleanest possible washes 
in automatics 
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Here’s why Dash—the detergent created especially 
for your automatics —belongs in your store 











Protects your washers. Because safe, low-sudsing Dash was 
made especially for automatics, it will help keep your machines 
service-free longer. That’s because Dash cleans clothes with a 
safe suds level that guards against clog-ups and slow-downs. 
Provides new profits for you! Customers can now buy low- 
sudsing Dash right in your store instead of bringing a detergent 
from home. And you can be sure these handy packages will be 








in demand. For Dash— the fastest growing laundry detergent CO 000000 OOCOOOHOOERTOD 
; = ¥ 7 > e “12 
is already a great favorite with automatic users. ° MANAGER, Bulk Soap Sales Dept. 
; . ‘ a The Procter & Gamble Distributing Co. 
! Each ample Dash package contains e 
Pleases your customers P oe : P.O. Box 599, Cincinnati 1, Ohio 
a pre-measured amount to produce sure cleaning for one wash-« 
ing in a top loading machine; or for two washings in a front § Please rush me full information on Coin Vended Dash 
loader. Your customers are satisfied only with a thorough wash a and this new dispenser. 
; ; , - - e 
job. And every day on nation-wide TV women are pre-sold e 
: 2 ; ‘ . Name 
that Dash gives them the cleanest possible wash inan automatic. & — 
eo 
AUTOMATIC DISPENSER FOR DASH MODEL 120p—holds 72 cartons, ° Address 
wall-mounted with pylon type legs. Cool-water blue enamel. Sturdy s 
welded construction. 20” wide x 10” deep x 71” high. Package Size— ° 
2%" x 1%" x 444" # EE 
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